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Pure Telecom
help us get on
with the things
we do best...

INTRODUCING THE TEAM
Pictured above: (back) Steve Oliver, Jayne Smallman, Nick Jones, Alan Brittain, Katherine Lear, Graham Mills
(front) Natasha Boaden, Chimene Felton, JaneWard & Sarah Pryce

Having a named single point of contact for all
our telecom requirements has made life so
much easier for my team. It has to be said that
Pure Telecom’s support is first class.

A

s things get more complicated, why not entrust our team to helping you make brilliant decisions? A
Senior Partner Practice with St. James’s Place Wealth Management, we can provide excellent service
whilst we benefit from the support of a FTSE 100 company.

We provide a comprehensive wealth management service, offering specialist face-to-face advice tailored to you.

OUR SERVICES INCLUDE:
• Investment Planning
• Inheritance Tax Planning
• Retirement Planning
• Intergenerational Planning

Andrew Goddard
Managing Director
Morris Lubricants

For further details please contact:

NICK JONES

For more information call
the team on 01743 244 933

Michael Place, Anchorage Avenue, Shrewsbury Business Park, Shrewsbury, Shropshire SY2 6FG

www.pure-telecom.co.uk
e info@pure-telecom.co.uk

@puretelecom

/puretelecom

Principal

Tel: 01743 240968
Email: nick.jones@sjpp.co.uk
Web: www.njwealthplanning.co.uk

The Partner Practice represents only St. James’s Place Wealth Management plc (which is authorised and regulated by the Financial Conduct
Authority) for the purpose of advising solely on the Group’s wealth management products and services, more details of which are set out on the
Group’s website www.sjp.co.uk/products. The title ‘Partner Practice’ is the marketing term used to describe St. James’s Place representatives.
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INTRODUCTION

INTRODUCTION

ariety tru y is the s ice of ife
he real strength of
Shropshire’s business
community lies in its
incredible div ersity.

One day, you can marvel at the ancient handmade skills of a traditional and world renowned
company like teddy bear maker Merrythought,
one of the county’s most iconic brands and the
last of its kind in the UK.
he next, you could ﬁnd yourself standing
in a cutting-edge cryogenic chamber which
is pushing the boundaries of healthy living
technology the ﬁrst of its ind in the region.
Old and new, traditional and revolutionary,

urban and rural . . . it all sits happily side-by-side
to give us that perfect balance. And in this issue,
we’re shining a light on it all.
At Merrythought’s factory in Ironbridge, for
example, we go behind the scenes to ﬁnd out
why its managing director hadn’t been expecting
to continue her family’s tradition, but is now
delighted that she did.
I also braved a new -90C cryo-chamber in
Shrewsbury to ﬁnd out why they re so loved by
top footballers and Hollywood stars. At time of
writing, the Cristiano Ronaldo physique is still a
work in progress!
And here’s another issue which sends a chill
down the spine – the issue of issue of payment.
Or, to be more speciﬁc, lac of it.

The Government talks a good game when
it comes to pledging to tackle late payment of
invoices. But talk is cheap; it’s action that we
need to snare the worst culprits, who can cause
cash ow chaos for small ﬁrms.
We’ve pulled together top tips from a host
of local experts – but at the end of the day, it’s
the companies themselves which need to decide
how much they are prepared to rock the boat
with a potentially important client.
Perhaps that depends what kind of
personality you are. For example, are you a
‘pusher’ when it comes to getting things done, or
a ‘puller’?
The art of persuasion in the workplace
comes in many forms, and must never be

underestimated – author Ally Y ates explains all
on page 4 2 .
There’s been a lot of musical chairs in
the Shropshire business community this
summer – we have a bumper six pages of new
appointments news. Have you got new faces
at your company? If so, don’t forget to send us
words and pictures.
L ast, but certainly not least, we’ve got a
big spotlight on education. It’s the time of year
when the workforce of tomorrow are making big
careers decisions on the back of GCSE and A
L evel results.
This year, though, schools and colleges
have been on an equally sharp learning curve,
wrestling with changes to the curriculum and

ontents
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grading systems – as
well as restructuring
their own campuses.
There’s never
a quiet time in the
Shropshire business
community. But if
there’s an area you
think we are neglecting, or a topic you’d like us to
tackle, please drop us a line.
And if you are feeling informed and
opinionated enough to join our band of expert
columnists, we’d love to hear from you.
Whether you’re a pusher, or a puller, the
door is open . . . variety is the spice of life.
Carl J ones, E ditor
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SMEs are currently owed £26.3 billion in overdue payments. The Government has published guidance on how quickly suppliers get paid.

By Carl Jones

Size matters. Never more so than when
you’re a small business trying to recover
cash from an overdue invoice.
Small businesses continue to be
plagued by late payments. Over the past
year, ﬁgures show that only 51 of invoices
sent in the UK were paid on time.
Cloud accounting software company
ree gent has analysed over 50,000
businesses and hundreds of thousands of
invoices, to get a grip on the scale of the
problem.
“We’re not just talking about clients
taking an extra week or two to pay – this
includes chronic late payers who sit on
invoices for months, as well as those who
just don’t pay at all,” says chief executive
E d Molyneux
“Micro business owners need to get paid
promptly to eep their cash ow healthy and
most don’t have the luxury of being able
to absorb a late or non-payment in their
accounts.
“We need to see a complete cultural
shift when it comes to paying invoices, so
that these types of smaller businesses are
not put at risk.”
The scale of the late payments problem
has been recognised by the Government,

Glenda Hammond of Wace Morgan
and last year it was announced that a small
business commissioner will be appointed to
tackle it . . . but at the time of writing, that
position has yet to be ﬁlled.
The general consensus among
Shropshire companies is that the situation
has existed for years, and is getting

gradually worse, with no-one currently
having real power to either scare or punish
the worst culprits.
Naming and shaming sometimes works
– but at what cost to the small supplier
which has been brave enough to put its
head above the parapet?
SME s are currently owed £2 6 .3
billion in overdue payments, and the
Government has published guidance for
large businesses to report on how quickly
suppliers get paid.
Sometimes, ﬁrms won t act without an
o cial ind of prod. wo thirds of letters
sent by solicitors result in invoices being
paid within seven days, in contrast to
two thirds of overdue invoices remaining
overdue after at least a month if no letter is
sent.
Glenda Hammond, a former court
manager who is now a debt and credit
controller at Wace Morgan in Shrewsbury,
says have been in debt recovery for over
4 0 years and know that when businesses,
large or small, have outstanding invoices it
has an extremely detrimental eﬀect on their
operation and can impact on their ability to
stay a oat.
Correspondence from a ﬁrm of
reputable solicitors shows that you are
serious, and expect to be paid on time.
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“

Small businesses continue to be plagued by late payments. Over the past year, ﬁgures show 51% of invoices sent in the UK were paid on time.

o ti s

Sometimes, ﬁrms won’t act without an ‘oﬃcial’
kind of prod. Two thirds of letters sent by solicitors
result in invoices being paid within seven days, in
contrast to two thirds of overdue invoices remaining
overdue after at least a month if no letter is sent.

“We can often obtain settlement or can
encourage the person who owes the money to
set out any di culties or disputes they have about
the debt, which often leads to the matter being
resolved quickly.”
Of course, the contents of any letter, and the
tone it takes, are crucial if an ongoing commercial
relationship is to be retained.
lenda, who recovered over £2 1,000 in the
last ﬁnancial year, says t is crucial to eep the
balance right.
“A solicitor’s letter can help to open up a
dialogue with the person who owes the money
as they often feel easier discussing it with a third
person.”
But Telford, Shrewsbury, L udlow and
Oswestry law ﬁrm Lanyon Bowdler points out
that businesses will actually have to wait longer
to recover debts from clients when a new legal
process comes into force in October.
The Pre-Action Protocol will apply to
businesses claiming debts from any individual,
sole trader or business, apart from limited
companies or PL Cs.
The idea is to stop cases from going to court,
but the big change is that debtors will have 30
days rather than the current 1 day period to
respond to a letter of claim.
Sian Samuel, debt recovery team manager
at Lanyon Bowdler, says Many of our clients
are naturally concerned that the protocol will

”

Sian Samuel of Lanyon Bowdler
lead to delays in settling a claim, but there
some potential advantages. For instance,
agreeing a repayment plan at an earlier
stage will save on legal costs and court
fees, and debtors may involve a solicitor
earlier in the process too which will actually
lead to a speedier resolution overall.
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Top tips for avoiding the perils
of late payments, by Aaron &
artners of Shrewsbury
1 .
Where you can, ask for
payment ( or at least part payment)
up front. If you have the money
before you have parted with your
goods or services, there is no risk.
2 .
Well drafted Terms
and Conditions can reduce the
chances of late payment and
provide an easy way to illustrate to
your customers when they should
pay ( or that their payment is late) .
They ensure both parties know
where they stand.
3 .
It may be appropriate
to retain title of the goods until
payment has been received. This
can be incorporated into Terms
and Conditions and enable you to
exert pressure if payment isn’t on
time.
4 .
If you agree a credit
period, stick to it. If your customer
has 30 days to pay, ensure this
is followed up. If you overlook a
late payment once this will make it
more di cult in the future.
5 .
Carry out credit checks
before entering contracts. Don’t
contract with organisations with
poor credit ratings and consider
whether third party guarantees,
for instance from directors of a
customer, should be requested.
6 .
Don’t’ be afraid to say
no. There is no point in having a
customer who doesn’t pay.

SPECIAL REPORT
 “Our main advice to businesses is
to ensure they contact their solicitor as
soon as possible when they have debts
to recover, so the claim can be instigated
quickly.”
Another piece of legislation, however,
appears to be rather more helpful –
requiring larger companies to publish
information about how long they take to
pay their suppliers.
The Reporting on Payment Practices
and Performance Regulations applies to
public, private and listed companies and
to limited liability partnerships through a
separate set of regulations.
E mma Northall, debt recovery manager
at law ﬁrm BC Manby Bowdler, with
o ces including elford, Shrewsbury
and Bridgnorth, sees this as a potentially
welcome tool.
“L ate payment is recognised as
causing serious ﬁnancial and administrative
problems for businesses.
“The aim of the new regulations is to
tackle concerns about adverse treatment of
smaller suppliers by larger, more powerful
customers, through increased transparency
and scrutiny.
“It’s important that larger businesses
check whether they are required to report

“

Emma Northall of FBC Manby Bowdler
under the regulations, and must then keep
an eye on the thresholds as these will be
updated over time.
“Smaller businesses can ask new
customers whether they are required to

report and, if they are, check out payment
performance as part of their pre-contract
checks.”
There are other existing measures
already available to tackle late payment,
of course, including the option of claiming
interest, compensation and recovery
charges.
E mma says it’s worth checking that
existing contract terms don’t undermine
those rights with something less
advantageous.
Under the L ate Payment of Commercial
ebts nterest ct 1998 commercial
businesses are expected to pay their
supplier invoices within 30 days, unless
they have both agreed a longer time limit of
no more than 6 0 days.
Alongside this, all public bodies are
required to pay suppliers within 30 days,
except for some speciﬁc or devolved
activities.
Statutory interest can be applied,
together with a ﬁxed sum of between £ 0
and £100, depending on the sum owed, for
the cost of recovering the late commercial
payment.
he interest is currently set at 8 plus
the Bank of E ngland base rate, and starts
to run automatically at 30 days from the

Under the Late Payment of Commercial Debts (Interest) Act 1998
commercial businesses are expected to pay their supplier invoices within 30
days, unless they have both agreed a longer time limit of no more than 60 days.
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 L asting Powers of Attorney
 Protective Property Trusts

Not only can it help safeguard your family and
all the valuable things that you spend your life
working so hard for, it’ll also make sure that they
go to exactly the people you want them to.




If you don’t have a Will, your assets will be
distributed by the authorities according to the
Laws Of Intestacy.



We’ve got over 25 years professional experience
behind us and over that time we’ve drafted
thousands of Wills – many of which have already
passed through Probate, meaning that you’re in
extremely safe hands.

 Secure Document Storage

Making your Will is easy. We don’t bafﬂe you with
legal terminology and we have a clear charging
structure.

 Inheritance Tax Planning
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Preparing for the Unexpected
If working in your business is no longer
Probate & Trustee Services
an option due to illness, a desire to
retire or death, what will happen to
Business Wills......................................
your orphaned company?
Will it be folded, sold or transferred? Will
L iving Wills
the process be frustrating or relatively
simple? Take steps now to ensure
L and Transactions
that the true value of your business is
realised with a minimum of fuss.

 Appoint Guardians for
Y oung Children

akersofthe

latest date of either receiving the supplier’s
invoice, or of receiving or accepting the
goods or services.
Y et Shropshire’s towns are littered
with stories of successful companies
which have been brought to their knees by
cash ow di culties.
And the late payments are often a
direct factor behind the rising amount of
unpaid V AT across the UK too – making
the taxman most disgruntled.
Marie Bramwell is from Dyke Y axley
accountants based in Shrewsbury and
Telford.
“Businesses not being able to pay their
V AT bills on time is a huge problem – and
by having no alternative but to pay late,
they are risking having their assets seized
or their business shut down altogether,”
she says.
“It’s important to familiarise yourself
with the diﬀerent options available in order
to secure the ﬁnance you need for your
business.
here is no one si e ﬁts all approach,
every business is diﬀerent and you need
to explore the options to ﬁnd which suits
you best.
“If you’re chasing late bills, invoice
ﬁnancing may provide money based on

“

Marie Bramwell of Dyke Yaxley
the value of the unpaid invoices you have
sent to clients.
here are two diﬀerent types factoring
allows ﬁnance providers to purchase the
bill owed to you by clients and they are

then responsible for collecting the debt. And
discounting is where the provider will loan
you a percentage of the value of your bill,
but you will still be responsible for collecting
overdue payments.”
We threw the question out to our
facebook followers, who came back with
some useful tips.
Mark Andrew Smith, managing director
of the Mar ndrew Smith roup, said
“The Case Centre Pro software has a client
reminder/nag not paid function.
“It can be set up so that just before
payment term days, a reminder email is
sent.
" An automatic reminder email is sent at
reminder days, helping small businesses to
lower their overdraft fees.”
And Carole Clayton, from The Rural
Meeting lace near Ludlow, said t
depends what business you are in, but
payment upfront until they become a trusted
partner is always good.”
And that’s the crux of this whole debate,
really. Trust, and understanding.
Are small businesses being unfairly
held to ransom, and how much bending of
the rules can larger companies expect to
get away with, before some of their small
suppliers hit breaking point?

Are small businesses being unfairly held to ransom, and how much
bending of the rules can larger companies expect to get away with, before
some of their small suppliers hit breaking point?

MARCHES BUILDING
INVESTMENT GRANT

”

DO YOU NEED MORE BUILDING SPACE?
WILL YOU BE CREATING NEW JOBS?
If yes, then grant support of up to £100k may be available
The Marches Building Investment Grant is a scheme part-funded by the European Regional Development Fund. Its
aim is to help small to medium sized enterprises, who supply products and services to other businesses, to expand
and grow. If your business is constrained by your current premises and workspace you may be eligible to receive
grant support.
Subject to job creation, grants of up to 45% of eligible project costs and a maximum of £100k may be available to
renovate, extend or reconfigure premises in the Marches area (Herefordshire, Shropshire and Telford and Wrekin).
The grant is unable to fund core farming operations, residential development, purchase of buildings and businesses
involved in the retail sale of goods and services to the general public.
To find out if your company is eligible to apply, and to discuss your proposal further, please contact the programme
team on 01432 260662 or email mbig@herefordshire.gov.uk

 Prepaid Funeral Plans
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e ot for sa e

The bus and coach depot in Oswestry

Bicycles by Design – the bespoke frames under construction

Miniature marvel – the tiny Iron Bridge makes a subtle addition

ridging the ga for cyc e

D

Shropshire’s most iconic landmark has
been immortalised in miniature form by a
Shropshire steel fabricator.
Fabweld Steel Products has produced
a series of intricate copies of the Iron
Bridge as a brake bridge for hand built
bespoke frames made by Bicycles by
Design at its Coalport workshop.
The tiny versions of the original
structure measure 7 7 x2 9mm and are

attached to the rear seat stays that lead
to the wheels on the Ironbridge brand of
bicycles.
FSP also produced a small scale
version of the bicycle’s logo for the head
badge – an image of the River Severn
owing under the ron Bridge that feature
below the handlebars of the bikes.
Craftsmen Peter Bird and Robert
Wade approached Telford based FSP for

aker

the special commission to harness its laser
cutting design skills and technology.
FSP managing director Richard
Hilton said his was a very diﬀerent
commission to our usual work but the
cutting edge laser technology we have
allows us to engrave on many diﬀerent
materials from hard laminates to mild
steel, brass or aluminium and in diﬀerent
colours.”

inning an acco ade is
anything but chi d s ay

o you run a childfriendly enterprise?
T hen the organisers
of the 2 0 1 8 Businesses for
Children A wards want to
hear from you.

The Shropshire-based awards aim to
raise the proﬁle of businesses who wor
with or for children in the county, from
newborn up to the age of 18 years old.
ntries are now open for the 2018
competition, with categories include new
business, educational business for ﬁve
to 18 year olds, activities for under ﬁves,
franchisee and a volunteer award.
rish arsons, co ordinator of the 2018
event, now in its ﬁfth year, said We are
looking for those who use businesses that
work with children, and business owners
themselves, to put in nominations for the
2018 awards to be held in March next year.
“The BCAs look to promote Shropshire
businesses that provide for future
generations and we have been introduced
to some amazing organisations over the
past ﬁve years.”
The BCA website - www.bcawards.co.uk
- provides information on each category and
its criteria and nominations can be made via
the online form.

E

Russ and Jane Smithurst, managers of the expanding Bow House Country Park

x pansion work has
begun at a holiday
home park in the South
Shropshire H ills following
a rise in demand from
staycationers.

Fourteen new pitches are being created in
the ﬁrst phase of the expansion. he par is
one of six across Shropshire and Snowdonia
owned by Shrewsbury-based Morris L eisure.
E dward Goddard, managing director of
Morris Leisure, says We are expanding
the park due to the demand for pitches, with
most of the owners living within a two-hour
drive of Bishop’s Castle.
wenty ﬁve extra pitches are being
We have sold 15 holiday homes on the
created at Bow House Country Park, near
par in the past 12 months and envisage
Bishop’s Castle, which already has 6 2
this demand continuing, due to the growing
MK Alpha advert - 1-4 P_Layout 1 26/08/2017 17:26 Page 1
popularity of staycationing.”
caravan holiday homes and 15 lodges.

martinkaye LLP

Celebrating 10 years of providing HR & Employment
Law solutions to Shropshire businesses.
WHITCHURCH
ELLESMERE

MARKET
DRAYTON

OSWESTRY

WEM

NEWPORT
SHREWSBURY
TELFORD
PONTESBURY
IRONBRIDGE
MUCH
WENLOCK

BISHOPS
CASTLE
CLUN

CHURCH
STRETTON

CRAVEN
ARMS

BRIDGNORTH

CLEOBURY
MORTIMER

KNIGHTON
LUDLOW

ALPHA the complete HR, Employment and
Legal package by Martin Kaye Solicitors.

Headline sponsor Dave Williams from Henshalls with Julia Allinson from
Homestart Telford & Wrekin – the chosen charity for the 2017 event
ominations will close on October 1 and
the ﬁnalists will be revealed in ecember.
The black tie awards ceremony will be held
at the ar nn Hotel, elford, on March 10.
“E very year we have the honour of
thanking all of those people who contribute
to our future generations, those who give

our children the chance to discover their
dream and enjoy their childhood,” said
Trish.
“It’s great to see our nominees
celebrating with staﬀ, colleagues and
friends and we always have a fantastic
evening.”

W: www.alpha-hr.co.uk I T: 0845 450 1561
The Foundry Euston Way Telford TF3 4LY

A buyer is being sought for the
bus and coach depot site in Oswestry.
The site is being leased by Arriva until
September next year, but moves are
already underway to sell the £6 00,000
Salop Road plot.
“The bus depot has been a feature
in Oswestry for many years, but its
0.6 6 acres throws up some intriguing
possibilities,” said Ja mes E vans of Halls
Commercial, handling the sale.
t has signiﬁcant future development
potential, subject to the necessary
consents, and redevelopment is
probably the way to go. It is classed as
an ‘out-of-town development’ and we
have seen a number of these spring up
in the area recently as more businesses
are drawn to the town.
“Oswestry is a growing and thriving
community and there are house building
programmes going on which will
signiﬁcantly increase the population. he
town has also seen a rise in retail and
commercial premises.”
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W

e continue to
process what
snippets of
information we are being fed
regarding the G ov ernment’s
strategy for leading the U K
out of the E U .

Clearly the ongoing uncertainty
is having an impact on business and
consumer conﬁdence. dd to this the very
public downgrading of GDP by the IMF and
others, it is no surprise that our national
survey work with the British Chambers of
Commerce is suggesting that economic
conditions are becoming more challenging.
It is therefore vital that as well as
reaching a comprehensive agreement with
the E U, the Government does not lose sight
of the need to address the long-standing
domestic issues of upfront business costs
that continue to undermine the UK’s long
term growth prospects.
As a chamber of commerce we continue
to lobby hard for these outcomes, both at a
local and national level.
Turning our attentions to Shropshire,
it is clear from our latest survey work that
the nationally reported domestic business
conditions are having a noc on eﬀect into
our local market.
Reported sales activity, both
domestically and internationally, is showing
signs of pressure within the latest quarter.
This is surprising - on the international
stage in particular - with the pound still
weak against the dollar and the euro, our
goods and services have never been more
attractive to overseas buyers. We must
do more collectively to capitalise on this
opportunity.
Our results show that the age-old
chestnut of availability of skilled labour
remains a problem, and questions the
work-readiness of some candidates. Our FE
and HE establishments are working hard to
alleviate this, but it is not a quic ﬁx.
Of the businesses surveyed, 0
reported they are working to capacity which
is a slight increase on previous months.
This shows, however, that a large
proportion of respondents are structured
to do more if it is available. Investment
in plant and training continues to be

dded ingredient
for a su erb bre
Fabdec’s brewery division produces stainless steel tanks and vessels for microbreweries across the United Kingdom

T
With the pound still weak against the dollar and the euro, our goods and
services have never been more attractive to overseas buyers
stagnating; a consistent picture for the
past couple of years. L ooking at areas of
concern reported this quarter, rates are
right up the list. Business rates, exchange
rates and interest rates are all contributing
to investment plans, limiting growth and
strategic planning.
One area reported that is of major
concern and can severely impact on
business is a reduction in cash ow. his
is now the third consecutive quarter that
we have seen a reduction in available
cash within participant businesses - we
are committed to making the Government
sit up and take note of this, as it cannot be
allowed to continue.
E very day the team from the chamber

are engaging with businesses across
Shropshire. It is clear from the feedback
we receive that in most cases the sleeves
have been rolled up and business is doing
what it does best . . . creating wealth and
employment opportunities.
We will be using our representatives
within Westminster to make sure that the
voice of Shropshire business is heard in the
corridors of power.
We are also committed to use that
resource to ﬁlter the noise emanating
around Brexit, and provide only detailed
facts to our business community.
 Richard Sheehan is chief executive
of Shropshire Chamber of Commerce

he continued growth
in demand for real ale
and specialist beers has
been a boost for Shropshire
manufacturer F abdec, with a
steady increase in brewery
sales throughout this year.

In the last few months, Fabdec has
produced stainless steel tanks and vessels
for microbreweries across the UK, including
Aston Manor, Hedgedog, Brightside, Kite
and The Friday Beer Co.
Sales within Fabdec’s brewery division
in the ﬁrst six months of 2017 has doubled
that of the same period for 2016.
Chris Powell, managing director of
Fabdec, says the increase in microbreweries
and micropubs is particularly welcome given
the continuing decline of traditional pubs.
“The appetite for craft beers and ales
has deﬁnitely grown over the past year
or so, and along with that the number of
independent and innovative breweries and
micropubs.
“Given that around 2 0 pubs a week are
closing nationwide, this is a real ray of light
for the brewery and pub industry.
“The companies that we work with
share a passion for quality and we are
proud that they trust us to deliver ﬁrst rate
products, often designed speciﬁcally for

Chris Powell, managing director of Fabdec
their needs. It is great to see independent
brewing undergoing something of a
renaissance, with breweries willing to make
a signiﬁcant investment in their operations to
create distinctive beers.”
Based in llesmere for more than 65
years, Fabdec is one of the UK’s leading
manufacturers of heating, cooling, storage
and processing vessels.
For the brewery division, this
includes mash tuns, wort ‘copper’ kettles,
fermentation vessels, heat exchangers and

conditioning tanks. These tanks can be
made to order from 5 BBL up to 5 BBL
the equivalent of more than 10,000 pints.
Gerald Williams, director of Malvernbased riday Beer Company, said
s our
brewery has grown we have scaled up the
size of our tanks to meet the new demand.
Fabdec has been with us on this journey
and have helped and advised us all along
the way.
“Their technical support and knowledge
has been invaluable and the quality
and value for money of their tanks is
unmatched.”
Fabdec has also produced equipment
for breweries including Spire, Hadham,
Highgate Davenport, Penpont, Great Orme
and Cwrw L lyn.
Following major investment in
machinery and engineering last year – and
with a highly skilled workforce – Fabdec is
currently exploring opportunities to expand
its steel fabrication work into sectors such as
pharmaceuticals, chemicals and soft drinks.
Chris owell added
or abdec, 2017
continues to be a strong year for growth
and we are pleased that our brand is now
recognised in the US and other foreign
markets.
“Britain should be proud of its
manufacturing heritage, and exporting
remains a key target for us across our
brewery, dairy and water heating divisions.”

P
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orton ood site creates

lastics manufacturer
Craemer G roup is set
to create 7 0 new j obs
by ex panding its presence
in T elford.

he company has bought a 5. hectare
site at Hortonwood West to set up a new
production facility, with construction work
due to start in mid November.
Craemer opened its ﬁrst
factory in
elford, at nearby Hortonwood 1 in 2006,
and has gone from strength to strength,
seeing turnover increase from £5 million to
£25.5 million in 2016.
During this time the business has
increased its share of the UK and Ireland
wheelie bin mar et from 5 to over 50 .
Craemer supplies local authorities
as well as the environmental, logistics
and manufacturing industries with plastic
pallets, storage and transport containers
and ﬁsh boxes.
It was originally drawn to Telford by its
rich heritage in plastics and polymers, and
has formed a close working relationship
with Telford & Wrekin Council, which has
supported the business through its initial
arrival, site expansion and additional land
purchase.
It is hoped that the new production
facility will be open by November next year.
Steve Poppitt, managing director of
Craemer
Ltd, said
his new site in
Telford really gives us the room we need

Phil Challinor, business engagement and
investment team leader at Enterprise
Telford, left, with Steve Poppitt, managing
director of Craemer UK Ltd
to grow and step up production. We’re
conﬁdent that our investment in this new
facility and the creation of additional
resources within our UK manufacturing
platform will allow Craemer to strengthen
its position in domestic, E uropean and
global markets for many years to come.”
Germany-headquartered Craemer is
the latest in a series of inward investors
to announce its long-term commitment to
Telford, following the likes of Hortonwood
West neighbour Rosewood Pet Products

NEWS

obs

L td and automotive aluminium-castings
supplier Magna Cosma. Recent ﬁgures
highlight the positive trend, with the
borough attracting £11 million in foreign
direct nvestment in 2016 17 a seven fold
increase on the previous year.
Shaun Davies, leader of Telford &
Wrekin Council and ambassador for
E nterprise Telford, the area’s inward
investment and business support service,
said t s brilliant to see Craemer now,
subject to planning permission, wanting to
build on its success and committing to a
long-term future in Telford.
“This investment would create many
new jobs and support the region’s status as
a manufacturing centre of excellence. It’s
yet another very clear sign of the strength
of business conﬁdence in elford and what
it has to oﬀer.”
Karl Tupling, general manager for the
Midlands for the Homes and Communities
gency, added
he elford Land eal
is giving Telford & Wrekin Council the
opportunity to take responsibility for the
marketing and disposal of remaining HCA
land holdings.
“It’s fantastic to see this latest
announcement from Craemer Holdings,
which is one of a series of investments
helping to secure jobs in Telford.
“This in turn means increased demand
for new homes and the HCA is also working
closely with Telford & Wrekin Council to
develop signiﬁcant housing in the town.”

Bespoke personal stockbroking service
for private clients and trustees.
Advisory and discretionary portfolio
management.
A consistent track record of asset growth.
Global presence combined with local
knowledge.

Contact: Harry Marsh, Christopher Morley, Dominic Curran | T: 01746 761 444 | Bridgnorth@efgha.com | EFG Harris Allday, 25a, St.Leonard’s Close, Bridgnorth, Shropshire, WV16 4EJ
EFG Harris Allday is a trading division of EFG Private Bank Limited which is a member of the London Stock Exchange and is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the
Prudential Regulation Authority. EFG Private Bank Limited, Leconfield House, Curzon Street, London W1J 5JB. Registered in England and Wales no. 2321802. Member of EFG International.
www.efgha.com
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In this issue’s spotlight on a ﬁrm whose
trading tentacles stretch far beyond the
county borders, we meet SARAH HOLMES.
The woman behind the UK’s
last teddy bear factory
certainly has...

I

hat a coo idea

By Carl Jones

f it’s good enough for
football superstar Cristiano
R onaldo, screen legend
H ugh J ackman, and a
host of other sports and
entertainment A - listers, then
it’s certainly good enough
for me.

That was my train of thought, as I
stepped into a minus 90C ‘Cryozone’
wearing nothing but a pair of shorts, shoes
and socks and thermal coverings for my
mouth, ﬁngers and ears.
Four minutes later, emerging from the
chamber with icicles on my eyebrows and
tingles across my neck and shoulders, I felt
invigorated, intrigued, wide-eyed, and eager
to ﬁnd out more.
Cryozone Health is the brainchild of
award-winning Shropshire racing driver L ee
Morgan, and his builder father Steven – and
is unlike any other new business venture the
county has seen.
Based on the Battleﬁeld nterprise ar
in Shrewsbury, it oﬀers the only publicly
available cryotherapy facilities of their kind
in the Midlands, and one of just a handful in
the UK.
It’s the kind of technology which has
previously been reserved for the rich and
famous . . . but is now right here on our
doorstep.
Steven and L ee have invested more
than £500,000 of their family s savings into
the business, and after a three month ﬁtting
out project, their doors have now opened.
So what exactly is cryotherapy, and how
does it work? Before stripping down and
taking the plunge, that’s what I wanted to
know.
The pair explained that it’s the practice
of using extreme cold – in my case the

The Cryozone which drops to temperatures
around -90C
temperature gauge read minus 90C – to
stimulate beneﬁts in the body and mind.
“A quick session of just three minutes
in our hi-tech cryochamber can enhance
recovery times, burn calories, naturally
relieve pain and boost energy levels,” they
said.
The business has been borne out of
tragedy. Lee, 28, from Leegomery in elford,
was competing in a Superkart Championship

in ermany in 2008 when he was involved
in a massive pile-up. His pelvis was broken
in three places, and several ribs were also
smashed, resulting in him literally having to
be bolted back together.
And it was during the lengthy recovery
period that L ee and his father began
researching a range of alternative therapies
– including cryotherapy.
L ee is now back to successfully driving
Formula 3 racing cars, and has a bulging
trophy cabinet at the Cryozone centre to
prove it.
He said Having seen the beneﬁcial
results ﬁrst hand, my father and have
created this centre, which we believe is the
only one of its kind outside of L ondon.
“Besides the building itself and bespoke
facilities created here at L ongbow Close,
we have invested in a £120,000 state of
the-art cryotherapy machine which provides
the temperature-controlled environment for
treatment.”
Steven added We were loo ing at
various places around the area as a venue,
including Chester, but when we found this
site in Shrewsbury, we thought it was just
perfect.
“We now hope that people are
fascinated enough to come and see exactly
what cryotherapy treatment using sub-zero
temperatures can do.”
The business isn’t just about the cryo
chamber, though. There’s also a L ipoFreeze
room tackling stubborn fat without the use of
any invasive treatment. It uses a space-age
looking piece of kit developed at Harvard
University.
The mind can play strange tricks, but
as I stepped out of the building after my
four minute irtation with the cryo chamber,
I swear my notoriously tight neck and
shoulder muscles felt that bit more relaxed.
It was certainly enough for me to be
considering a return visit some time very
soon . . .

Not just teddy bears – Digby the Dog
is one of the popular products created
by Merrythought of Ironbridge

M

By Chris Austin

ost factory storage rooms are
dreary, packed full of the dull
and dour. But things are slightly
diﬀerent at Merrythought.
Here there are rolls of uﬀy mohair and clouds of

stu ng, as sumptuous fabrics and materials line up
ready to bring the most charming teddy bears to life.
No wonder current director Sarah Holmes
enjoyed playing here as a child. But at the heart of
Shropshire’s industrial heritage in Ironbridge, life is
not all soft and uﬀy.



Lee Morgan and his father Steven have invested more than £500,000 in the Shrewsbury centre

THE
RIGHT
STUFF

BEYOND SHROPSHIRE

Each bear is lovingly crafted

Fourth-generation family business – Sarah Holmes pictured with a giant Merrythought bear, in Ironbridge
 As Britain’s last remaining teddy bear
factory, it can t aﬀord to be. nd Sarah
is more aware than anyone of the hard
work and challenges faced with taking
Merrythought from traditional E nglish
favourite to a more globally recognised
brand.
Sarah and her sisters hadn’t necessarily
expected to take on the responsibility of this
unique, fourth-generation family business,
but when their father Oliver passed away
from cancer in 2011, everything changed.
All three siblings are now involved at some
level, with Sarah at the helm overseeing the
day to day operations.
“My father Oliver had some huge
challenges and suﬀered from a lot of stress
at times. He didn’t want to put that pressure
onto us. He very much wanted us to make
our own choices about what career we
wanted,” Sarah explains.
“But when he was given his diagnosis
I had to make a decision and at that point I
decided I wanted to make a go of it. Hannah
decided to take a six-month sabbatical from
her job in commercial property but once she
got into it she could see the likelihood of
going back to L ondon was pretty slim.”
Sarah admits that if they hadn’t taken
the decision to take over the running of
the business its future would have been
very uncertain, and the historic name of
Merrythought would probably have closed,
with 2 0 workers losing their jobs and the
historic brand consigned to history.
But while the challenge was daunting,
she had big plans for Merrythought as she
looked at building on its unique heritage to
create a highly successful business on a
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“The company had become somewhat
‘inward’ looking and no one was driving it
forwards. We realised that with just some
energy and proactive eﬀort, a huge amount
could be achieved.
“So rather than try to implement drastic
change, we initially just sought to maximise
the resources and assets it already
had, and capitalising a little more on the
immediate opportunities that were available
– the ‘easy wins’.
“This included re-approaching former
customers, tweaking our designs and
streamlining our suppliers. One of our
proudest early achievements was being
awarded the contract to be an o cial
licensee for the 2012 London Olympic
Games.”
At the time the company was making
12,000 bears, but needed to produce
20,000 more in 18 months for the games.
“We quickly realised we were trying to
build that capacity on a structure that wasn’t
particularly e cient,” says Sarah.
We are deﬁnitely still a long way oﬀ
where I want to be, but we have made the
business more streamlined and improved
capacity without ta ing on any more staﬀ.
And we have a team that are getting used
to the idea that is not sustainable to carry
on doing things the way we have always
done them.”

Production of the Merrythought bears has changed a lot since its beginnings in 1930
Turnover has doubled since 2 009 but
Sarah has no intention of stopping there.
She wants to increase capacity by 50
over the next three to ﬁve years.
Twenty per cent of this is intended to
be achieved by improving systems and
e ciency with the rest from development
of staﬀ and recruitment. he fact that one
of the company’s bears stars in Goodbye
Christopher Robin – in cinemas September –
should help spread the word far and wide.

“

Prince George is said
to have a bear and the
company also collaborated
with Highgrove on a limited
edition Harry bear.

”

The Olympics also prompted another
change for the company – Merrythought
now specialises in bespoke products for
luxury brands, retailers and corporate gifts.
hey supply the o cial ortnum
Mason bear and have also created bears
for Harrods, Burberry and Danbury Mint.
It has also built on its royal connections.
Prince George is said to have a bear
and the company also collaborated with

Highgrove on a limited edition Harry bear.
Spreading its reach further and in the
luxury sector has also seen Merrythought
gain an A-list following with One Direction’s
L iam Payne and girlfriend Cheryl recently
ordering a personalised Teddy bear for their
newborn son, aptly named Bear.
While celebrities are big fans Sarah
also has her sights set further aﬁeld with
exports the next challenge. About a third of
Merrythought bears are sold to Ja pan - its
Cheeky Bear is particularly popular in this
part of the world.
“It is hard to know what Brexit will look
like for a small business like us, but I think it
is likely to motivate us to look more outward
and focus on exports more.”
Sarah is certainly ambitious for the
future of this family business but she also
recognises that is dependent on the whole
team who have brought them this far.
“I am very lucky to have a loyal
workforce.
“We have three mothers and daughters
who work for us. Merrythought has been as
much a part of their family as mine and very
key to the community in Ironbridge.
“We do really appreciate being here and
being part of the tourist landscape.
“Other plans for the future include
updating the shop and the general visitor
experience.” 

Production of the popular cuddly bears being ﬁlmed for a report by CNN
national and global scale. “The business
was very stagnant and sales were gradually
going downwards. It sounds harsh but
my father was very hands-on and there
was no real structure to it, so no middle
management existed who could run it in
his absence. It was a proper owner-run
business.”
Unfortunately Sarah and her sisters
faced an added challenge in that their father
was too ill to hand over formally before he
died so they had to work out how to turn
Merrythought around on their own.
“This is a traditional business making

a classic E nglish teddy bear. How things
were done had not really changed in two
generations. It was one thing to know that
things needed to change, but another
entirely to implement these changes. That
has been one of the real challenges for us in
the last seven years.”
It wasn’t long before the sisters were
starting to see a way forward. A key turning
point was winning the contract to be an
o cial licensee for the London Olympics in
2012 producing a collection of bears each
embroidered with the o cial logo on their
paw.

Every child's dream – a line-up of grand looking giant bears outside the Ironbridge site

Harry, one of the Highgrove bears
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Take your miniature bear with you in the form of a keychain
 Those connections to family and
community certainly also motivate Sarah
and her sisters to help build a business they
can hand on to the next generation.
“The amount of running around Hannah
and had to do trying to ﬁnd out so many
day-to-day things when Dad died is
something we are very aware of. We need
to make sure the business is run in a way
that if something happened to one of us
tomorrow it is sustainable.”
Loo ing to the immediate future the ﬁrm
has also unveiled its newest collection.
or the ﬁrst time in more than three
decades, the new range for 2017 contains
a cat and dog, expanding the teddy bear
company’s historic portfolio.
Coco the Cat is made from dense black
mohair contrasted with white mohair inner
ears, tummy and upper paws. Black cotton
whiskers and claws complete his adorable
look. Digby the Dog’s expression has
already won the hearts of Merrythought’s
staﬀ. He is carefully crafted from sandy gold

Made in Britain – luxurious materials and the ﬁnest craftsmanship

and multi-tonal grey mohair, and features
adorable lop-sided ears, along with a little
upturned tail.
Merrythought also introduces a brand
new teddy bear to the family – Henley.
Super-soft blonde mohair has been
carefully worked with pinky beige wool felt to
create this smiley bear, whose colours are
complemented by an opulent burgundy bow.
As well as a host of new sizes for
Merrythought’s classic L ondon Gold and
L ondon Curly Gold teddy bear, the company
has given the ever-popular Oxford bear
a new look. Now crafted from soft, rich
copper-gold mohair, he features sandybeige wool felt paws and a navy blue satin
bow.
“This collection highlights the very best
that Merrythought has to oﬀer the most
luxurious materials, the ﬁnest craftsmanship
and characterful soft toys made completely
in Britain,” explains Sarah.
“A Merrythought is not just a teddy bear,
but a piece of British heritage.”

Transparently priced,
practical advice and support
delivered by specialists with
foundations in Shropshire
Our specialist corporate, commercial property, dispute
resolution and employment lawyers provide support
to help you grow and protect your business, giving you a
solid foundation to build upon

Sara Ridgway designs the stuﬀed toys

Coco the Cat is made
from dense black
mohair with touches
of white mohair

Supporting People, Businesses & Communities

0800 652 3371 www.lblaw.co.uk
Collectable – Royal Baby Celebration Bear from 2015 with box

Offices in Shrewsbury | Bromyard | Hereford | Ludlow | Oswestry | Telford
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The workforce of 150 is expected to grow by 10% by the end of 2017

Continual investment plays a large part in Muller Holdings’ success

Commemorating
90 precise years

By Chris Austin
leobury
leobury Mortimer’s
Mortimer’s
largest
largest employer
employer has
has
come
a
long
way
since
come a long way since
relocating
relocating from
from London
London
during
the
during the Second
Second World
World War
to
escape
air strikes
during
War
to escape
air strikes
the
Blitz.
during the Blitz.

C

Whilst we are very proud
of our history, the focus
now is on the next nine
decades

”

Muller has withstood a number of
recessions over the last nine decades and
was a key supplier to the Second World War
eﬀ
it relocated
fromfrom
London
to
Warort,
eﬀwhere
ort, where
it relocated
London
Shropshire.
to Shropshire.
Today, it specialises in CNC
milling, turning, multi-spindle and CNC/
Conventional escomatic manufacturing
services, with its components ending up in
the best selling cars in the world, in dental
products and appliances that keep homes
and factories warm.
“Ninety
years
of manufacturing
is some
“90 years
of manufacturing
is some
achievement and we have a colourful

By the
the early
early 1980s,
1980s, the
the ﬁﬁrst
By
rstinvestments
investments
in CNC
CNC lathes
lathes and
and machining
machining centres
centres were
were
in
made and
and 10
tenyears
yearslater
laterthis
thiswas
wasfollowed
followed
made
by the
the introduction
introduction of
of multi-axis
multi-axis lathes
lathes with
with
by
power tooling
tooling and
and magazine
magazine barfeeds…this
barfeeds…this
power
gave it the opportunity to oﬀer
ercomplicated
complicated
machining at competitive rates.
Over the course of the next 220
0 years, a
number of strategic acquisitions were made,
setting up dedicated facilities in the Black
Country, Redditch, Llandovery
L landovery in South
Wales and a joint venture in Haryana in
India.
“The last two years have seen more than
than £850,000
of investment
in machinery,
new
£850,000
of investment
in new
a
machinery,
sort of early
birthday
present
sort
of earlyabirthday
present
to ourselves,”
to ourselves,”
says Adam director
Cunningham,
says
Adam Cunningham,
at Muller
director at Muller Redditch.
Redditch.
“As part of this, we have increased
our escomatic and multi-spindle capacity
10% and we will shortly be installing
by 10
high-speed visual inspection equipment to
ensure we oﬀer
erworld
worldclass
classquality
qualityto
toour
our
customers.
“This is designed to give us the
necessary capacity and competitive
3 year-plan to be
advantage to go after our three-Cyear-plan
to
£16 million
by 2020.”
at be
£16atmillion
by 2020.”
Muller Holdings is part of the Midlands
Assembly Network, a nine-strong group
of sub-contract manufacturers who work
together to win orders and share best
practice and resource.
The collective, which enjoys more
than £7
0 million sales and employs over
£70
750 people, can oﬀer
erevery
everyengineering
engineering
discipline imaginable, including automation
and control systems, casting, fabrication,
forging, plastic injection moulding, PCB
development and high volume pressings.

Muller Holdings is part of the Midlands Assembly Network, a group of sub-contract manufacturers

The last two years have seen more than £850,000 of investment in new machinery

Dyke Ruscoe & Hayes
LIMITED

Muller
Muller Holdings,
Holdings, one
one of
of the
the UK’s
UK’s leading
leading
sub
sub contract
contract machinists,
machinists, is
is celebrating
celebrating its
its
90th
90th birthday
birthday in
in style
style after
after securing
securing a
a string
string
of
obs.
of new
new contracts
contracts and
and creating
creating 15
15 jobs.
The
company,
which
also
has
The company, which also has sites
sites in
in
Redditch,
Redditch, South
South Wales
Wales and
and Wednesbury,
Wednesbury,
has
has landed
landed an
an additional
additional £500,000
£500,000 of
of sales
sales
to
to mark
mark its
its big
big anniversary,
anniversary, including
including work
work
for
for automotive,
automotive, smart
smart gas
gas meters
meters and
and
producing
parts
for
the
increasingly
producing parts for the increasingly famous
famous
‘GripIt’
‘GripIt’ building
building product.
product.

“
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Stephen Lock, Adam Cunningham and Paul Bethell from Muller Holdings
history,from
fromstarting
startinglife
lifeowned
ownedby
bythe
the
history,
Swiss
and
supplying
the
Ministry
of
Swiss and supplying the Ministry of
Defence,to
tobecoming
becomingCleobury
CleoburyMortimer’s
Mortimer’s
Defence,
largestemployer
employerand
andforging
forgingan
anexciting
exciting
largest
jointventure
ventureininIndia,”
India,”explained
explainedPaul
Paul
joint
Bethell,managing
managingdirector
directorand
andone
oneof
ofthe
the
Bethell,
keypeople
peoplebehind
behindthe
themanagement
managementbuyout
buyout
key
1993.
inin199
.
“Ourbusiness
businesshas
hasbeen
beenbased
basedon
“Our
on technical
excellence
providing
technical
excellence
andand
providing
precision
precision machining
solutions,
machining
solutions, and
these and
two these
two attributes
remained
constant
attributes
havehave
remained
constant
despite
despite
the changing
and
the
changing
economiceconomic
and industrial
industrial picture.”
picture.”
Headded
added: “Whilst
weare
arevery
veryproud
proud
He
Whilst we
ofour
ourhistory,
history,the
thefocus
focusnow
nowisison
onthe
thenext
next
of
nine
ninedecades
decadesand
andthe
theﬁrst
ﬁrsthalf
halfof
of2017
2017has
have
been
beenvery
verygood
goodfor
forall
allof
ofour
ourfour
foursites
sitesinin
the
theUK.
UK.

“Turnover has
has increased
increased across
across our
our key
key
“Turnover
markets
and
our
pipeline
of
enquiries
has
markets and our pipeline of enquiries has
deﬁnitely
deﬁ
nitely received
received aa boost
boost from
from the
the drop
drop in
in
the price
price of
of Sterling.
Sterling.
the
“Our
workforce
stands at
at 150,
150, but
but we
we
Our wor
force stands
expect this
this to
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grow by
by about
about 10
10% between
between
expect
now and
and the
the end
end of
of the
the year.
year.
now
“These positions
positions will
will be
be aimed
aimed at
“These
experienced manufacturing
manufacturing professionals
professionals
experienced
and there
the possibility
of employing
more
and
is the possibility
of employing
apprentices.”
more
apprentices.”
Following the
the end
end of
of the
the Second
Second World
World
Following
War, Muller
Muller Holdings
Holdings became
became aa signiﬁ
signiﬁcant
War,
cant
presence in
in high
high volume
volume turned
turned parts
parts for the
presence
for the automotive,
and medical
automotive,
defencedefence
and medical
sectors,
sectors,
usingof
a range
of multi-spindle
using
a range
multi-spindle
automatics,
rotary
transfer
machines
and
ﬁ xed head
automatics,
rotary
transfer
machines
and
escomatics
for miniature
partsturned
ﬁxed head escomatics
forturned
miniature
supply.
parts supply.

• Accounts • Audit • Tax • VAT • Payroll • CIS
• Business Projections and Forecasts
• Inheritance Tax Advice • Company Secretarial
• Incorporation • Business Tax and Planning
• Tax and VAT Returns • SAGE Specialistssl firm prices
Call or visit us at: 110 Corve Street Ludlow Shropshire SY8 1DJ
Telephone 01584 872 421 Fax 01584 877 603
email ludlow@dykeruscoe.co.uk Internet dykeruscoe.co.uk
Also at Tenbury Wells 01584 810 322 Craven Arms 01588 672 776
Large firm experience - small firm prices - first meeting free

Looking for staff?
Drivers

o
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ercia

More than 700 people ﬁlled the marquee at one of Shropshire’s premier networking events

FMCG

Industrial

DM Recruitment delivers industrial and commercial recruitment services throughout Shropshire, Staffordshire and
the West Midlands. Whether you re uire tem orary, tem orary to ermanent or ermanent staff, we an ﬁnd the
right person to suit your needs.
Our leading team of consultants have over 20 years’ recruitment experience. They understand the ever-changing
nature of business, and an offer ad i e on the most a ro riate and ost efﬁ ient re ruitment solutions for your
organisation.
DM e ruitment offers ﬂe ible ser i es to mat h your erforman e re uirements and o erational goals. We re ruit
locally and pride ourselves on our ethical approach.
We meet our new starters face-to-face and always ensure that each person that we work with is fully compliant
with UK law, prepped so they know your business, and have the necessary training to undertake their role with
onﬁden e.
ur I re orting ensures you get the most from your staff and an in house om lian e ofﬁ er means we are u
to-date on employment law.
Quick and easy online timesheets and invoicing reduce administration and a manned telephone service means
our clients’ needs are instantly met.

I

Ready for play at Wrekin College

ure e eco
hro shire
ounty ricket ha enge
t’s become established as Shropshire’s largest
business networking ev ent – and the 2 0 1 7 county
cricket challenge at Wrekin College has been hailed as
the most successful yet.

Pure Telecom of Shrewsbury has signed a three-year deal to back the event,
which this year attracted more than 7 00 people.
Managing director Matt Sandford said
his ama ing event, which over the last
decade has become one of the most signiﬁcant days in the Shropshire business
calendar, attracts people from throughout the Midlands.
“We were delighted with the how the day went this year – it was hugely successful
and provided a vital networking and social platform for regional businesses.
“The cricket game, now known as the Pure Telecom Shropshire County Cricket
Challenge, attracts international world-class players to face Shropshire and has helped
to develop seven local players in recent years to win ﬁrst class contracts.”
t is also an important fundraiser, having raised more than £250,000 for charity
over the years, beneﬁting Shropshire County Cric et Club and several other local good
causes.

t DM e ruitment, we ha e our ﬁnger on the ulse of your business and guarantee our lients the widest and most
cost-effective range of commercial, industrial, driving and FMCG & hospitality recruitment services in the region.
Toby Shaw of Shropshire Cricket presents Matt
Sandford with a signed shirt in recognition of the
sponsorship deal

DM

ecruitment

Melonie Taylor pictured here
with Jane Concannon

Because obs matter
ur

Telephone: 01743 296 320 Email: info@dm-recruitment.com
fﬁce DM Recruitment Limited, Brookland House, Yeomanry Road,
Battleﬁeld nter rise ark, Shrewsbury Shro shire S

www.dm-recruitment.com

Debbie Feasey, Peter Morris, Rachel Wood, and
Nick Jones at the county cricket challenge

Fay Easton raises a glass at the
popular Shropshire event

Nigel Jeﬀeries, Robin Price, Paul Ellis,
Jason Powell and Garth Marshall
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Tim Pook, Edward Davies, Alan Corﬁeld, Matt Sandford and Carl Huntley

Howzat for a partnership? Matt Sandford with Bryan
Jones and Toby Shaw of Shropshire County Cricket Club

Dressed for the occasion

Property agent David Miller
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Fiona Mellor, Liz Lowe and Suzi Marshall

Ben Ewels, Lee Pearson, Christopher Greenough and Richard Homden

Some of the prizes which were up for grabs

Lindsay Pearson and Jennifer Hicks-Jones with Matt Sandford

Glasses on or oﬀ, it was a great
spectacle for all to see

Another six – on-ﬁeld action from the cricket match at Wrekin College

The charity auction raised thousands of pounds

Teresa Boughey enjoying the cricket match

Some of the 700 attendees inside the marquee

Graham Mills

Grainne Walters, of Lanyon Bowdler

A fun time was had by all at the charity event
held at Wrekin College, Wellington

Cricketers with Macmillan cancer fundraisers Jayney Davies, Martin James and Kate Thomas
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icking a the right bo es

Law ﬁrm BC Manby Bowdler has teamed up with a Shropshire
IT specialist to launch a new app.
Software developer Six Ticks has developed the app to allow
people to connect and engage with the law ﬁrm.
The app, available for iPhone and Android mobiles and
tablets, will provide up to date legal news, the chance to book onto
upcoming events, and access to FBC Manby Bowdler’s 2 00-strong
team through a comprehensive legal directory.
t also oﬀers a single lin to the ﬁrm s dedicated social platforms
that operate across a wide range of sectors, and in-app facilities to
pay bills and provide reviews.
The new app is the latest investment in digital technology by
FBC Manby Bowdler to ensure easy and clear communication.
L ast year it introduced The L ink App as a new way for lawyers
and clients to liaise securely about the progress of cases.
Managing partner im Carr said
igital technology is ey to
ensuring that our clients and other interested parties can stay in
touch with us at the touch of a button, wherever they are.
“It will allow people to engage with us directly through easy
signposting to our news and views and other social platforms, while
our existing methods of communication remain in place for those
who prefer a more traditional approach.”

C

are share

ouncil oﬃcials are to
seek an early meeting
with the new operator
of the West Midlands
railway network to ensure
Shropshire gets its fair share
of a promised £ 1 billion
inv estment.

Six Ticks sales director Stephanie Henson (left) with FBC Manby
Bowdler’s marketing manager, Laura Jones
Six ic s sales director Stephanie Henson said With more
people using smartphones and tablets than traditional computers
or laptops now, mobile apps are becoming ever more important to
businesses from a wide and varied range of sectors.”

o venue invites
you to dine in sty e
A

priv ate hire and
wedding v enue near
Whitchurch will soon
be able to oﬀer the ﬁnest
dining ex periences in the
region after bringing the
catering in- house.

That’s the prediction made by Phil and
Susie Godsal, owners of Iscoyd Park, who
have announced a series of new major
developments which will be completed in
the autumn in time to welcome company
parties and other groups for pre-Christmas
celebrations.
The statement of intent came after
Iscoyd Park – which has won numerous
national awards as a top-level wedding
venue – announced it has recruited a head
chef who has worked in several of the UK’s
most acclaimed restaurants.
“We will formally reveal his identity later
in the autumn, but su ce it to say we can
conﬁrm that we have appointed our ﬁrst
head chef since bringing the catering inhouse,” said Mr Godsal.
“He is undoubtedly one of the most
exciting young chefs in the country, and he
will be heading a catering team which will
operate out of brand new kitchens.
“This is a major step for us at Iscoyd
Park.
“We are tremendously excited because
we will now be able to oﬀer private hire
parties of almost all sizes an experience
which we believe will be at least the equal
of anywhere in the region.

NEWS

Phil and Susie Godsal, who are cooking up exciting plans at Iscoyd Park
n entirely exible, bespo e nature of
what we oﬀer here at scoyd has appealed
to bridal parties and we look forward
to extending this approach through our
catering.”
Mr Godsal added that Iscoyd Park
is still very much a family home which

parties will be able to use as their own, with
accommodation for almost 30 on site.
“It is the ultimate blank canvas for
clients to adapt as they see ﬁt within a
ﬁve star environment with superb, locally
produced food at hand whenever they
want,” he added.

West Midlands Trains L td – a joint
venture between Dutch company Abellio
and Ja panese duo E ast Ja pan Railway
Company and Mitsui & Co – will take over
the rights to the franchise for the West
Midlands network from later this year.
This includes Shropshire’s main railway
line from Shrewsbury through Telford to
Birmingham.
The new operator has pledged to invest
£1 billion in the networ , including new
carriages and additional services to alleviate
congestion of a variety of lines.
As part of their successful bid, West
Midlands rains have committed to
 Additional Monday to Saturday
hourly service from Telford to Shrewsbury,
Wolverhampton and Birmingham starting
ecember 2018
 New hourly Sunday service
 Smartcards for season tickets

ree wiﬁ on all trains
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West Midlands Trains Ltd has pledged to invest £1 billion in the network, including new
carriages and additional services to alleviate congestion of a variety of lines
service. Myself and council o cers met
 Refurbished trains and possibly
with West Midlands Trains L td before they
some new ones
submitted their bids and they had some very
 Potential improvements to stations
exciting plans for improving the stations and
Councillor Angela McClements, Telford
facilities across our borough.
& Wrekin Council’s cabinet member for
“I will be seeking an early meeting with
ransport, said
his is really excellent
them to discuss how we can work together
news for our transport infrastructure and I
would like to welcome West Midlands Trains to further improve Telford’s transport
infrastructure.
and congratulate them on their successful
“I will also be seeking their support in
bid to win the franchise.
“I am delighted that it will mean
lobbying for electriﬁcation of the Shrewsbury
additional train services to Telford’s three
to Wolverhampton line, which would bring
stations as well as an enhanced Sunday
signiﬁcant beneﬁts to elford.”
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One in three small builders say soaring
material prices are squeezing their margins
– and almost a quarter have had to pass
these price increases onto consumers.
According to the Federation of Master
Builders, construction SME s have reported
a range of material price increases since
the depreciation of sterling following the E U
referendum.
Small building ﬁrms were as ed
which materials have increased the

NEWS

rices concern

most and timber topped the list, followed
by insulation, bricks, blocks, windows,
plasterboard, boilers and radiators.
Brian Berry, chief executive of the FMB,
said Material price increases have left
builders under severe pressure.
“A third of builders report that these
price increases are eating into their already
razor-thin margins.
“This comes on top of increased wages
and salaries stemming from long-term

construction skills shortages.
urthermore, one in 10 builders say
that they’ve actually made losses on
projects due to material price increases
– this is most likely to happen when a
particular product or material jumps up
in price mid-project when the builder has
already quoted for the work.
“Perhaps unwisely, some builders are
absorbing these extra costs as opposed to
re-quoting for the project.”

art idea to ha t
rise in
cri e

C

riminals who try to
snatch cash from holein- the- wall machines
might get more than they
bargained for, thanks to
a Shropshire company’s
innovative crime-ﬁghting
solution.

The Co-op has teamed-up with awardwinning forensic technology company
SmartWater to roll out its unique forensic
ﬁngerprint which can lin criminals bac to
the scene of a crime.
n a ﬁrst, the elford company has
adapted its dispersal technology to ensure
that criminals and stolen cash from ATM’s
are marked with invisible gel which is
almost impossible to remove.
With a reduction in ATM crime of
more than 90 when the technology was
piloted at over 00 locations in 2016, the
technology is now being rolled out to all
cash dispensers located at Co-op food
stores UK-wide.
esigned by a former police o cer and
his scientist brother, the unique forensic
signature at each ATM increases the risk
to criminals of being tracked and traced
by police following a theft, leading to
conviction.
Invisible to the naked eye, an amount of
gel the size of a speck of dust can provide
the ‘solution’ for forensic investigators to
undertake a successful analysis and help
police with identiﬁcation, with the forensic
signature guaranteed to last ﬁve years.
Phil Cleary, chief executive and cofounder of SmartWater, said
his technical
development represents a serious upgrade
in the security of ATM’s as SmartWater
products have helped convict hundreds of
criminals world wide and retains a 100
track record in court.
“Simply, the ATM’s protected by
SmartWater now represent too high a risk
for criminals and the more professional will
give them a wide berth”.
Chris Whitﬁeld, Co op s director of retail
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oth sides of
iving age

he G ov ernment’s
decision to begin
increasing the liv ing
wage is both a challenge
and an opportunity for
SME s in Shropshire, it has
been claimed.

The UK National L iving Wage
currently stands at £7.50 for wor ers aged
25 and over, and £7.05 for those aged 21
to 2 4 .
“Raising the living wage will mean
SME s have more costs, which may stunt
company growth while the economy
re-stabilises,” says L ee Murphy, owner of
accountancy software ﬁrm andle.
“However, hope is at hand – having
more money in the pockets of consumers
means increased spending to pay oﬀ
personal debts.
“This can be hard to commit to
though, as wages have declined relative
to past years. Modifying the living
wage could be a chance for the Bank
of E ngland to realign the economic
landscape.”

In advance of this year’s Autumn
Budget, there are hopes of some form
of assistance package for new small
businesses who may not be used to this
changing environment.
Small businesses will need to work
out exactly which employees are eligible,
educate themselves on what these
changes mean and update the company’s
payroll and policies.
Fast food chain McDonalds is an
example of the tensions which currently
exist around wage issues – workers at
two of its restaurants have backed a call
for industrial action.
The Bakers, Food and Allied Workers
nion said staﬀ were demanding at least
£10 per hour and more secure wor ing
hours, alongside the recognition of the
right to form a trade union.
he union said Wor ers have found
themselves living on low wages with no
guarantee of hours.
" This has been viewed by some as
punishment for joining a union, and has
seen employees struggle to meet their
rent payments.
" Some workers have even lost their
homes.”

A group of new businesses in
Shrewsbury joined together to host an
open evening, at which they introduced
themselves, showcased their creative
s ills and services, and oﬀered tours of
their new premises.
Organised by commercial and ﬁne art
photographer Mark Anderson, who has
moved to the area from L ondon, the ‘New
Business Showcase’ evening saw invited
guests en oy ﬁ and canap s at the

Rentaspace building, oﬀ Battleﬁeld Road.
Businesses on site include
Rentaspace, Climbing the Walls, Salop
Computer Centre, Ju lie Nicholas Florist,
The Bike Shop, Ja ne Cooke Designs,
Battleﬁeld Carpets, rt llusions and
Motiv8 Me.
Mark said he was delighted with
the turnout – not only for himself, but
also for the other wide ranging ﬁrms at
Rentaspace.

ir changes
its ocation in
order to gro

family ﬁrm which manufactures
vacuum lifting equipment, parts and
components has chosen to relocate to
Shrewsbury’s V anguard Park to expand and
grow the business.
Danvac, which makes bespoke and
oﬀ the shelf vacuum units, bought the last
remaining unit of the lot 19 development
at the trade park developed by Morris
Properties.
The materials handling company,
which works with the glass, metal, wood
and concrete industries, has been based at
Morris’s Centurion Park for four years. It has
now moved to the new 2 ,07 0 sq ft premises
in August after completing an extensive
ﬁt out.
irector an Wheeler said We have
doubled the number of employees in the last
six years and expect to create more jobs in
early 2018.
" We have been tenants of Morris
Properties for four years and always found
them easy to deal with; this move seemed
the natural progression.”
The company is to extend its range
of vacuum pads and suction cups for the
automation industry, such as robot stackers
and pick and place machines, and will
increase its range of bespoke vacuum lifters
for specialised applications.
anguard ar s lot 19 development
has 10 high speciﬁcation units totalling about
25,000 sq ft and all have now been sold.

ace to think and do in county to n

SmartWater technology is being rolled out to all cash dispensers at UK Co-op food stores

Join FSB to give your
small business a big voice

The SmartWater branding on an ATM machine, designed to deter would-be criminals
and logistics, said
M crime impacts
customers and communities – it can also
have a disproportionate impact on rural
police force areas where cash dispensers
are more of a lifeline for residents and the
local economy.

“At the forefront of combating ATM crime
this proven technology utilises the latest
ATM security capabilities and innovations to
cut crime, providing a safer and secure way
to deliver a key and convenient service in
local communities.”

YOUR EXPERTS
IN BUSINESS
NETWORKING
FSB 831 - Shropshire Biz show ad.indd 1

Across the UK there are thousands of businesses
just like you looking to make new connections.
To help smaller businesses, we host regular
FSB Connect networking events #FSBConnect.
These are high quality, face to face networking
events that do not encroach on your working day
but provide great opportunities, new contacts
and business information in an enjoyable and
relaxed format.
Join FSB to give your small business a big voice
- Link to joining categories on FSB website
www.fsb.org.uk/join-fsb/ways-to-join

The New Business Showcase at Rentaspace

Attend our
#FSBConnect Shropshire
networking events
Visit FSB website regional events calendar
www.fsb.org.uk/regions/shropshireherefordshire-worcestershire

For more information or to join now

Call 0808 2020 888
or visit fsb.org.uk/fsbconnect
FSB SUPPORTING
SMALL BUSINESSES
IN SHROPSHIRE

10/04/2017 15:51
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In this issue’s Big Interview we meet the owners of a
respected timber yard. GRAHAM & PAT REEVES are the
couple behind one of Shropshire's greatest acts of fate.

Fighting financial crime
Is your organisation an unwitting participant in financial crime?
Organised crime costs the UK at least £24bn a year, according to
the Home Office. Tackling financial crime and ‘trade-based money
laundering’ (TBML) – an all-encompassing term for the wide range
of schemes used by criminals to disguise the origins of money
and integrate it into the formal economy – is a major concern
for governments globally.

Put on your investigator’s hat

WOOD YOU
BELIEVE IT?

Because of the magnitude of the problem,
your organisation must be vigilant and
report any suspicious activity, to avoid risking
reputational damage and potentially facing
criminal proceedings.
What’s being done about it?
The UK Prime Minister recently hosted an anti-corruption summit,
gathering world governments, law enforcement agencies and
businesses where they announced a global plan to recover assets
lost to financial crime. Although the first of its kind, the summit will
reconvene each year to continue the global fight against corruption.
As well as this, a number of organisations have been set up in
partnership with banks including Barclays to combat money
laundering and tackle the use of the financial system for terrorist
financing and other crimes. These include the Financial Action
Task Force (FATF) and Joint Money Laundering Intelligence
Taskforce (JMLIT).
The JMLIT has found that global corporations exporting dual-use
goods – those that can be used for both civil and military purposes
such as pharmaceuticals, electronics, and raw materials – are
particularly vulnerable to trade-based money laundering.
If you are a tech business and you receive an order for 300 laptops
from a contact in the Turkey-Syria border area, you would be right
to raise your eyebrows – and indeed it is your responsibility under
EU law.
But financial crime is often harder to spot than that – especially as
no single activity on its own is a clear indication of illegal activity.

*

To make sure your organisation doesn’t inadvertently get caught up
in this type of activity, it’s vital to carry out regular reviews of who
you’re doing business with.
Try putting on your ‘financial crime investigator’s hat’ for just five
minutes every day. Have a look at recent business transactions and
find out where they are coming from. In a normal trade transaction
there’s a clear connection between the payment and the buyer, so
consider whether there is anything strange about the relationship.
Although it’s worth remembering that for genuine tax efficiency
some businesses will use different parts of their business to buy
goods, and may structure supply through subsidiaries, sometimes
it pays to be suspicious.

What to do if you’re concerned
Take a look at the National Crime Agency resources
website – www.nationalcrimeagency.gov.uk or visit
www.barclayscorporate.com for additional hints and tips.

John Pitchford
Head of Shropshire Corporate Banking
Mobile: 07775 544399*
E: john.pitchford@barclays.com

Please note the number quoted is a mobile.

Barclays is a trading name of Barclays Bank PLC and its subsidiaries. Barclays Bank PLC is registered in England and authorised and regulated by the Financial Services Authority (FSA No. 122702).
Registered Number is 1026167 and its registered office 1 Churchill Place, London E14 5HP. BM411040. October 2016.
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By Henry Carpenter
Reeves, the same site from which they have operated their
o ﬁnd a Shropshire success story
created by accident, you could do worse business, GS and PA Reeves, for the last 37 years.
It is now one of the region’s most successful timber
than head to N ew H ome F arm, a q uiet
merchants turning over in excess of £ .5 million, but turn the
rural backwater j ust north of Wem.
clock back nearly four decades and all of Graham and Pat’s
Here you will ﬁnd the timber yard of

raham and at

energies were concentrated solely on their cattle herd.
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“The workers are given a full cooked
breakfast every morning,” says Pat. “They
are all from the local area and seem to be
happy with the way we do things.”
They have clearly built up a strong
customer base in the local farming and
building community.
“We keep our prices very low but we
never oﬀer any further discount,” says at.
“Y ou only need a couple of customers in the
pub discussing what they bought, with one
having paid more than the other, and your
reputation will get questioned. And that’s
very important as word of mouth is the best
advertising. That’s why we keep it simple –
everyone knows where they stand with us.”

o some, the company o ce might seem
incredibly outdated and disorganised. There
are thic ﬁles of invoices pac ed in bulldog
clips along the wall, the shelves are packed
with well mar ed box ﬁles and there is a
display area housing a mass of OS maps.
But there is method here and it all runs
like clockwork. From a glance, Pat can
tell that ,295 invoices have been sent
out this year – already 4 00 more than last
year’s total – and they are on order book
65. verything is organised neatly and

methodically. But why the maps when you
can use satnav?
“Satnav is absolutely useless in some
areas,” explains Graham. “In parts of Mid
Wales, for instance, it will only get you
to within three miles of where the driver
needs to be. Much better to use maps
which are so much more precise.”

Y ou can’t argue with that.

Old-fashioned values – who needs a paperless oﬃce? Graham Reeves in the site oﬃce.
 “Our current business started at
Uttoxeter cattle market when I needed
some railway sleepers for a silage pit,”
explains Graham.
“At the market I found someone who
sold them for a decent price, but only in a
certain quantity, more than I needed. We
only needed 180 sleepers and so there was
a surplus of about 4 0. I put an advert in the
Shropshire Star and managed to shift them
really quickly.
“This got me thinking, and so I bought
another load and again, I sold these really
easily. That is how it started.”
Sleepers – which are enormously
popular for all sorts of building uses - swiftly
let to telegraph poles, crash barriers,
fencing, gate posts, fencing . . . in fact,
pretty much all timber products used for
buildings and landscapes can be found at
the New Home Farm.
here are enormous piles of ﬁrewood
in various stores – both kiln dried and barn
stored as well has about 500 tonnes
of wood pellets for boilers for the more
environmentally conscious. “Wood pellets
are our latest product – we probably shift
about 1,000 tonnes a year,” says raham.
Business, it seems, is brisk. In fact
it gets brisker by the year with Graham
conﬁrming that there is a year on year
increase in turnover. Business is done both
at the yard – several trailers come and go
each day and via the small eet of truc s
which deliver within a 100 mile radius.
There seem to be several reasons why
the ﬁrm en oys so much success but if there
is a basic theme, it is that they have instilled
good, old-fashioned values throughout all

Graham and Pat Reeves keep prices low and oﬀer no further discounts. It keeps everyone
happy – including a very loyal client base.
they do. Take how hard they have worked,
for instance. t was only 10 years ago that
Graham and Pat decided to leave cattle
farming to others ( they have kept the 300
acres of land but now tenant it out) .
“For the last 37 years we have worked
from 6 in the morning to 7 in the evening,
six days a week,” explains Pat. “We work
on Sundays as well, and we even end up
coming in on Boxing Day and New Y ear’s
Day. Operating the two businesses was
very, very hard and so it was a relief to give
up the cattle.
“Over the years we have built up a
pretty accurate understanding of how

builders and farmers operate, and their
timings. That is why the early evening is
such a busy time for us, as we are often
the ﬁrst port of call for builders after they ve
ﬁnished wor so they have their materials for
the following day 5pm is rush hour here ”
The impression is also that the couple
inspire real loyalty, both with their workers
and also clients.
They may not employ many members
of staﬀ there are ﬁve full time staﬀ, and
one part-time, excluding Graham, Pat and
son Will who joined the business a couple
of years ago – but the sense is that there is
a low staﬀ turnover, a real two way loyalty
between employer and worker.

Timber products used for buildings and landscapes found at the farm

Mapped out – sometimes satnav just doesn't quite cut it
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shift in construction
contracts from London
to the Midlands will
help support a sector
ex periencing uncertainty
amid a prolonged Brex it
negotiation in the region.

Graham sat behind the wheel of one of the trucks which deliver within a 100-mile radius
 The Reeves family business is now well
established but it also feels like the future is
bright, not least because the family legacy
looks set to continue with son Will lined up
to take over the business when his parents
eventually retire.
“Will joined us two years ago having
worked as a commercial diver in various
spots around the world, both in the oil
industry and also salvage,” says Pat.
“We never put any pressure on him to
work here, but I must say it is nice having
him back. Neither Graham or I bother with
computers but Will seems comfortable with

technology which is probably no bad thing! ”
The time Graham and Pat spent as
cattle farmers has served the timber
business well. They have an empathy with
farmers and ﬁrst hand nowledge of what
farmers need, and when.
In general, this tends to be of a positive
nature but not in 2001, the year of the last
big foot and mouth crisis which devastated
the farming community.
It was a bumper year for the sale of
sleepers, and raham and at sold 110,000
of them, but they were for the most tragic of
purposes to fuel the ﬁres to dispose of the
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Popular – wood pellets for boilers
livestock, particularly in Devon and the south
west. This was, at best, a bittersweet time
for Graham and Pat.
Now though is the time that farmers are
looking ahead to winter, with many turning
their attention to building and renovating
sheds for their cattle.
And what of plans for the future?
“We haven’t got any plans to expand but
you never know what’s round the corner,”
agree Pat and Graham, a couple who have
seized their opportunities wisely and with
a much more modern and forward-thinking
attitude than their o ce might suggest.

That’s the view of Gareth E mberton,
chairman of the Shropshire Constructing
E xcellence group and managing director
of Crown Group Holdings, based at Upton
Magna.
He was responding to a new report
which shows major regeneration and
infrastructure project work is moving from
the capital to the rest of the UK.
Analysts for Barbour ABI and the
Construction Products Association says
investment in housebuilding, infrastructure
and commercial property in Scotland and
the West Midlands had the highest growth.
The total value of contracts awarded in
London was £1 .1 billion last year, down
1 .6 on 2015.
Gareth’s commercial landscaping
company works with construction giants
including Bowmer & Kirkland and Galliford
Try, on projects across the UK.
here s no doubt that construction ﬁrms
are facing numerous challenges currently such as ﬁnding enough people with the right

aving

Gareth Emberton, managing director of Crown Group
skills and the fact that may are reliant on
workers from overseas.
“But one of the biggest issues they
may face in the coming months is the
eﬀect uncertainty over Brexit will have on
decision making in terms of big project
development.
“We saw the slowdown ahead of the
referendum and when the economy slows,
the construction sector is one of the ﬁrst hit.”
However, he feels the shift to

investment in the central part of the country
is a good sign.
“I think it isn’t just down to HS2 ,
but could also be as a result of the
Government’s drive to grow the Midlands
economy through the Midlands E ngine and
the £392 million is has invested in the region
to do just that."
Crown Group has doubled in size in the
last year and now employs more than 6 0
people across the country.
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20 Years Of Freight Forwarding Excellence

Need Help With International Trade?

Adrian Casey, owner of Unique Copiers

Contact Us
01952 270 699
Export | Import | Cross Trade | Warehousing | Packing
Customs Formalities | Sea | Air | Road | Rail

sales@global-freight.co.uk
www.global-freight.co.uk
Global Freight Services Ltd | Unit C3
Halesfield 23 Telford | TF7 4NY

elford company has helped save a local law ﬁrm more than
£100,000 on their photocopying.
nique Copiers, in St eorges, will supply, ﬁt and install around
0 photocopy and print machines across the six o ces of Lanyon
Bowdler.
The work, across the sites in Shrewsbury, L udlow, Oswestry,
elford, Bromyard and Hereford, is part of a £ 00,000 ﬁve year
contract.
Owner of nique Copiers, drian Casey, said
large part of
our business is done in Shropshire and it is always good to be able
to work with a local company.
We wor ed hard to be able to oﬀer them the best deal possible
and we are pleased with the savings we have found. We will be
providing equipment, maintenance and repair.
his will also ma e a big diﬀerence to both their business and
the environment.”

Clear and practical advice
from one of Shropshire’s
leading law firms.
Services for Business:
• Business law
• Employment law
• Dispute resolution
• Commercial property
• Agricultural law

Hatchers Solicitors LLP

Head office
Welsh Bridge
1 Frankwell
Shrewsbury
Shropshire
SY3 8JY
T: 01743 248545
E: mail@hatchers.co.uk
hatchers.co.uk

@HatchersLLP

Shrewsbury | Harlescott | Whitchurch

iff edge or g ide ath?

H

air are s ecia ists
in atri onia a
annah Lowe and
A lex H iscutt
hav e j oined
the matrimonial law
department at law ﬁrm
T erry J ones Solicitors.

They provide advice on areas such
as asset separation upon a relationship
breakdown, and arrangements for
children when parents cannot agree.
Alex joined the department after
completing her training with the ﬁrm
and qualifying as a solicitor.
She previously worked mainly
in conveyancing, giving her good
understanding of remortgages, transfer
of equity and buying and selling
property. Alex is a keen runner who
completed a 5 m Race for Life and 5 m
‘Pretty Muddy’ race to raise money for
Cancer Research with a team of staﬀ
from the ﬁrm.
Hannah is currently a trainee
solicitor, who is due to qualify in
Ja nuary next year. She has completed
her L egal Practice Course, which
she was studying part-time with the
University of L aw, alongside her training
with Terry Jo nes Solicitors, which
has o ces in Shrewsbury, elford,

T
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The 5.2 acre roadside site on the outskirts of Shrewsbury

ea ershi site?

Hannah Lowe, left, and Alex Hiscutt
Newport and Bridgnorth. Hannah has
experienced a varied workload during
her training from domestic violence,
divorce, ﬁnancial matters and children.
Sue Fitzmaurice, director and head
of the family department said am
delighted that Alex and Hannah have
joined the department; they are both
totally committed to providing the best
possible service to the public and I look
forward to seeing them both progress
within the ﬁrm.”

Another car dealership could be bolstering its
presence on the outskirts of Shrewsbury, as a new
5.2 acre prime roadside site has gone on the mar et
in Battleﬁeld.
Ju st weeks after it was announced that E vans
Halshaw is coming to the area, the new site which
fronts directly onto the roundabout where the A4 9
and 5 meet described as ideal for a motor
dealership – is up for sale.
Ja mes E vans, of Halls, which is handling the
sale, said Battleﬁeld is becoming home for many
big names who can rent, buy or build to service the
needs of the high level of local and visiting shoppers.
“Obtaining this site will be a massive coup for the
company that ﬁnally gets it. his is a very busy area
of Shrewsbury in a prime location.”
Mr E vans said he believed the site would best
suit typical roadside uses such as the car trade and
associated businesses.

As changes in the way that people think of retirement become more widespread, will you take time out to travel and then return to work?

he age- old practice
of retiring at 6 5 is
being supplanted by a
lifestyle choice of phased
retirement that brings
a host of new ﬁnancial
considerations.

Will retiring from your full-time job
mark the end of your career? Or will you
travel the world as a ‘grey gapper’, before
returning energised and refreshed for a
fulﬁlling new phase of wor well into your
7 0s? That’s the choice some of those in
their 50s and early 60s now have.
The practice of an employee being
pensioned oﬀ from full time wor and
disappearing from the workplace is fast
being replaced by phased retirement.
Instead of working full-time until they
leave on a full pension, older workers
are scaling back their hours or taking on
less demanding roles, thus extending
their working lives for a decade or more.
Undeniably, it is also a chance to break with
decades of workplace routine.
ll this re ects a huge generational shift
in the face of factors such as the demise
of the job for life, rising life expectancy and
increases to the State Pension age. It’s also
spurred by more enlightened organisational
attitudes to job sharing and other forms of

N ick

J O N E S
exible wor ing. here are also legislative
changes which give us access to our
pensions earlier.
Self-employment, which has been
enjoying an inexorable rise, is often the
neatest way to step oﬀ the corporate
treadmill while still earning an income
source ons.gov.u uly, 2016 . lus, for
some, there may be a yearning for greater
wor place fulﬁlment, perhaps realising
their dream to open an artisan bakery, buy
a small vineyard in the South of France,
or take up a voluntary role helping a local
charity.
So, whereas previous generations had
too little choice about how or when to retire,
we now ﬁnd ourselves beset by a host of
consequential decisions. Do we ‘downshift’,
taking on less responsibility, or do we stay
in post but simply go part-time? When is the
best time to take our pension; and do we
take it all, or just part of it? Do we dip into
our S savings ﬁrst

“Many people like the idea of working
but not full time, so the cliﬀ face is being
replaced by a glide path,” says Ian Price,
divisional director at St. Ja mes’s Place.
“This brings tricky decisions, such as
whether to pay oﬀ the mortgage or help
the children get on the property ladder, and
when to start taking pensions. Financial
advice on retirement planning is essential.”
To receive a complimentary guide
covering Wealth Management, Retirement
Planning or Inheritance Tax Planning,
produced by St. Ja mes’s Place Wealth
Management, contact ic ones on 017
2 0968, by email nic . ones s pp.co.u or
visit www.njwealthplanning.co.uk
 Nick Jones is the Principal of Nick
Jones Wealth Planning in Shrewsbury,
a Senior Partner Practice of St. James’s
Place Wealth Management. The Senior
Partner Practice represents only
St. James’s Place Wealth Management
plc (which is authorised and regulated by
the Financial Conduct Authority) for the
purpose of advising solely on the Group’s
wealth management products and services,
more details of which are set out on the
Group’s website www.sjp.co.uk/products.
The ‘St. James’s Place Partnership’ and
the titles ‘Partner’ and ‘Partner Practice’ are
marketing terms used to describe
St. James’s Place representatives.

Motion Industrial Products L td specialise in the design and supply of engineering components to leading
manufacturing and process plants throughout the UK. Our main product focus is the supply of Bearings, Chains
& Sprockets, Belts & P ulleys, Motors, I ndustrial G earbox es, P umps and I nv erters. We also offer a Machine
Shop and a R epairs D iv ision dedicated to the repair and overhaul of E lectric Motors, I ndustrial G earbox es
and Industrial P umps.

Bearings

Repairs Division

Chains & Sprockets

E lectric Motors

Industrial Gearboxes

Industrial Pumps

Free Daily Deliveries!
www.motionindustrial.co.uk

Call us 01785 7 802

sales

motionindustrial.co.u
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SOCIAL SCENE

The team at Base Architects in Shrewsbury

T

Graham Davies from Martin-Kaye, Alison Yeomans
and Tracy Hinton from Dechra

David Wauchope from McPhillips Ltd, Neil Phillips from Phillips Chartered
Accountants and Sherrel Fikeis from Bridge House Day Care Centre

artin aye o icitors
oy ent e inar
he team from MartinK aye Solicitors held
their latest ‘ T op T en
E mployment Blunders’
seminar at their oﬃces in
E uston Way, T elford.

t was organised speciﬁcally to
support HR managers and managing
directors.
E mployment law specialist Jo hn
Mehtam, who led the presentation, said
“Our aim – as always with this kind of
seminar – was to give our delegates
an insight into the ever-changing UK
employment legislation and share our
experience of the most common pitfalls.
“We then share our advice to
help businesses navigate through the
increasingly complicated mineﬁeld of law,
to help them learn from other people’s
mistakes, and so avoid drawn-out
negotiations and expensive errors.”

Emma Palmer from Martin-Kaye
and Chris Truman from Syspal

Lee Jakeman from Newport Town Council
and Andrew Oranjuik from Martin-Kaye

Ingrid McMaster and Marvin Owen from MBO Safety
Solutions with Jagdeep Kandola from Martin-Kaye
George Heron from Martin-Kaye
and John Showell from Product
Approvals Ltd

Satty Singh and Jay Khokhar from
Active Staﬀ Recruitment

Mandy Parkinson and Sian Parry
from Wrekin Housing Trust

Tom Minshall from Minshall Construction
and Clare Pitchford from Martin-Kaye

I

esigns are of
a grand sca e
t’s been
a recordbreaking year
for the team at
Base A rchitects
in Shrewsbury.

The company is
currently working on
more than 170 pro ects
The Base team transformed The Old
covering Grand Design
Shop at Vennington near Shrewsbury
new builds, renovations,
extensions, and urban and commercial developments across
Shropshire, Cheshire and in other parts of the UK.
L ast year was also a record-breaking period for the business,
which employs 12 people at its head o ce in Roushill, completing
projects worth with a contract value of circa £4 0 million.
Set up by managing director Carl Huntley 1 years ago, Base
Architects has developed a niche for homes of architectural value in
open countryside sites, than s to a 100 success rate at planning
stage.
On the back of recent growth, the practice has announced plans
to open an o ce in Chester to serve Cheshire, Wales and the orth
West.
Carl said
his year, we ve seen signiﬁcant growth at Base,
both in terms of job creation and new commissions.
“What’s interesting is the number of property remodelling
projects and renovations we’re being approached to design, with
more and more people looking improve the property they own,
rather than moving to a new premises or home.
“The demand for this type of development doesn’t show any
sign of slowing down, which may be down to a reluctance to move
while uncertainty remains over the economy and Brexit.
We re nown as being aragraph 55 specialists, which is
the section in the national planning guidance which says you can
build a new home in open countryside, as long as the design is
exceptional and innovative we have a 100 success rate for
these types of homes.”

One of Base’s Grand Designs recently completed near Diddlebury

“
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ee ing the
push or u ?
A

”

By Ally Yates

There are, however, times when Push
works well, for example in conditions where
the in uencer has positional authority,
where you have the expertise, where the
decision has already been made, where
there’s only one solution, when speed is
important and you can enforce compliance.
Y et how often do you adopt a Push style
when none of these conditions apply?
Take Ja mes for example – a middle
manager in a multinational business. He
needed to create a new direction for his
team. He articulated a clear, coherent plan
and instructed each of his team as to who
would do what, and by when.
For him, the logic was clear, the detail
was exemplary and he was in charge; the
team was bound to agree. Push style was a
no-brainer.
However, Ja mes had overlooked a
fundamental question How important was it
that he gain everyone’s commitment to the
plan? If engagement is essential, then a Pull
style is much more likely to work.

re you a P usher or
a P uller? Most of us
are one or the other
when it comes to trying to
persuade and inﬂuence
people.

Persuasion is not about “Getting other
people to do what I ask.” Unfortunately,
this commonly held belief demonstrates a
lack of understanding of both the scope of
persuasion and the opportunity for using
diﬀerent in uencing strategies. t also
illustrates the lamentable fact that most
of us are convinced by our own sense of
rightness and that our ideas are the best.
Although academic research on
in uencing highlights as many as nine
diﬀerent styles, most of us fall into the ush
or Pull category. E ach style is behaviourally
distinctive and each is appropriate for
diﬀerent situations.

P ullers use three behaviours in
particular

L et’s start with the P ush style

Seeking Proposals ( e.g. How should
we best do this? )
 Seeking Information ( e.g. Who has
the relevant experience? )
 the rare but highly prized skill
of Building – extending or
developing a proposal made by
another person.


I share my idea or opinion with you
I tell you the reasons why it’s a good
idea and/or why I’m correct
 Y ou agree and you move your
position



Behaviourally speaking, Push style
is characterised by roposing Content
( suggesting an idea) ; Giving Information
( providing the rationale) ; and Shutting Out
( talking across others) . The solution comes
from the in uencer and it s the in uencer
who does most of the talking.
The Push style is the most commonly
used and yet it s only eﬀective around 50
of the time. This may be because we are

Persuasion – Ally Yates talks about push
and pull styles of inﬂuencing others
apologetic or aggressive pushers. Or we
may be a misjudged Pusher, revealing our
solution too early. In so doing, we underestimate the strength of resistance we will
encounter.

Building is not used as often as it
should be, and unfortunately this is usually
because the persuader is much more
interested in his own ideas and therefore
fails to harness the suggestions of others. If
Ja mes had focused on engaging his team
using the Pull style it would have looked
more li e the following

1. ames as s the team for their ideas
2. he team oﬀers some options
3. Ja mes then asks questions to explore
their suggestions
4 . Ja mes builds on their suggestions
5. ogether, ames and the team agree
a way forward.
Using this approach sees the team’s
level of commitment increase in line with
their engagement.
he ull style can also be eﬀective
when in uencing upwards, when there s
more than one option, where resistance is
likely to be high, when there are no time
pressures, where any movement is better
than none, when encouraging collaboration
and when coaching others to use their
resources.
Y es, Pull might take a little longer and
require greater listening skills, but the
rewards outweigh the costs.
If you think back to the last time you
tried to in uence someone and were
unsuccessful, the likelihood is that you
opted for the wrong style or perhaps it was
the right style executed poorly.
o be eﬀective we need to be able to
use both styles skilfully.
ush and ull styles of in uencing have
nothing to do with tone. Y ou can Push in a
thoughtful, low-key way and you can Pull in
an intense manner. What diﬀerentiates each
style is the behaviours involved.
Give some thought as to which style to
use and why.
When you’re operating as a Pusher,
be clear about your proposal, give your
reasons and explain what’s in it for the other
party.
As a Puller, lead with questions,
exercise your curiosity, believe that other
people can have ideas that could be better
than yours and work with those ideas,
gaining engagement as you go.

Utter Conﬁdence by Ally Yates

Push and pull styles suit diﬀerent situations

I f you think back to the last
time you tried to inﬂuence
someone and were
unsuccessful, the
likelihood is that
you opted for the
wrong style or
perhaps it was
the right style
ex ecuted
poorly

 Ally Yates is author of ‘Utter Conﬁdence: How what you say and do inﬂuences your
eﬀectiveness in business’ and an expert on behaviour analysis and the interactions that deﬁne us.
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oby s restigious hat trick

iding

TSR partner Toby Shaw

A

Toby Shaw, a partner at chartered
surveyors Towler Shaw Roberts, has
completed a hat-trick of prestigious industry
awards.
He has been named ‘deal maker of the
year’ for Shropshire for the third successive
year by E states Gazette, the nationally
recognised property publication covering all
aspects of the commercial property market.
Mr Shaw has received the award for
completing most deals within the county
during the last 12 months.
SR, which has o ces in Shrewsbury,
Telford and Wolverhampton, has also been
recognised by states a ette. he ﬁrm has
been named as the most active agents in
Shropshire.
Mr Shaw said We have consistently
been recognised by E states Gazette

n O swestry
businessman has
launched the world’s
ﬁrst coﬀee company to
donate proceeds from its
sales to bereav ed armed
forces children.

Nick Woodhead has formed One Shot
Coﬀee Co, which pledges to donate 50p
from every bag of coﬀee sold to Scotty s
L ittle Soldiers.
Founded by war widow Nikki Scott in
2010, it supports children across the
who have lost a parent while serving in the
British Armed Forces.
The charity was set up in memory
of Nikki’s husband and father to her two
children, Corporal L ee Scott, killed in
Afghanistan in 2 009.
Nick is involved with Airsoft Imports
– promoting an energetic sport in which
participants eliminate each other with
plastic BBs via airsoft guns. The non-lethal
shootout is often likened to paintball and
has a cult following.
After learning about Scotty’s L ittle
Soldiers from a friend, he said he simply
had to support the cause.
Starting the coﬀee company is
something that I’m proud of, and supporting
Scotty’s L ittle Soldiers is a big part of this.
“We decided that we’d give it a go and
we feel there’s a demand there for high
quality coﬀee within the airsoft community.
Hopefully people love our coﬀee and can
rally around Scotty’s L ittle Soldiers, knowing
that by purchasing, they’re helping children
who have lost a parent in the Armed
Forces.”
One Shot Coﬀee Company promises to
bring the best coﬀee beans and grinds to
customers, so they can be alert throughout
the working week and ready for airsoft
matches at weekends.
The idea came to Nick after reading a
blog post online, after which he decided

over the last 10 years, which is extremely
pleasing, and we are again very proud to
come out top of the local ﬁrms.
“We’ve had an exceptional run and it
really does highlight our consistency and the
proﬁle we continue to en oy.”
Mr Shaw, who formed TSR with Jo n
owler in 1991, added he was delighted to
complete a hat-trick of top individual awards.
“It’s always nice to receive accolades,”
he said.
“The local commercial property market
remains strong and there is certainly cause
for optimism when it comes to assessing the
future.
“The main challenge currently is the
volume of ready stock, but our team
continues to work extremely hard to make
deals happen.”

ar victi s

Do something different
this Christmas
Fires roaring, chestnuts roasting, snow falling,
drinks tinkling, friends laughing...

Nick is involved with Airsoft Imports – an energetic sport in which participants eliminate
each other with plastic BBs via airsoft guns

Iscoyd Park is a much-loved family home glowing with a laid back,
welcoming warmth. It has a choice of beautiful rooms for eating, drinking
and partying as well as 14 blissful bedrooms in which to recover.
The whole house is yours for your visit and, with the help of our fantastic
team and Michelin-trained head chef, your Christmas party will be
tailor-made to your wishes.
Call us today to start planning a Christmas party to remember.

The new coﬀee company will donate proceeds from sales to bereaved armed forces children
he’d make the jump and start a business
alongside his partner Tori Orritt and friend
Todd Foulger.
Nick and his partner Tori have both
friends and family members who have
served.

Charity founder, i i Scott said We re
overwhelmed when we hear the fantastic
lengths fundraisers go to support our cause.
he coﬀee company is a great idea and
we’re so grateful that the charity is involved
in some way.”

www.iscoydpark.com

|

info@iscoydpark.com

|

Whitchurch, Shropshire, SY13 3AT

01948 780785
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s your business
ready for
?
R ay

haritab e adies

wo members
of staﬀ at a
P ontesbury
pharmacy are
celebrating 5 5
years of serv ice
between them . . .
and thousands of
pounds raised for
charity.

Nicky Pearson joined
L unts Pharmacy when
she was ust 16, and has
since completed a host
of qualiﬁcations. nd
Ja n McDermott, from
Minsterley, has worked
there 19 years but been
with the L unts company for
1 years.
Between them the pair
have also helped raise
thousands of pounds for
MacMillan, a charity close
to their hearts.
an has suﬀered with
breast cancer and lost
her mum and husband to
cancer. Nicky lost her mum
to bowel and liver cancer
too.

H I CK I N BO T T O M

W

ith more and more
businesses and
serv ices operating
across international borders,
the growth of the digital
economy and the ev erpresent threat of cybercrime, it is inev itable that
we need and important that
we hav e consistent, strong
and eﬀective data protection
laws to protect businesses,
consumers and indiv iduals.

That is why new regulations are coming
into force from May next year, in the form
of General Data Protection Regulation
( GDPR) . However, I worry that many
businesses, especially small businesses,
are unaware of the scale and potential
impact of the GDPR.
The GDPR applies to data ‘controllers’
and data ‘processors’. Data Controllers
specify why personal data is processed and
how it is used. Data Processors act on the
controller’s behalf. Data Controllers must
ensure that Data Processors comply with
the GDPR, in particular legal obligations
such as maintaining records of personal
data and related processing activities.
What’s more, the GDPR applies to
processing carried out by organisations
operating within the E U and also those
outside the
that oﬀer goods or services
to E U customers.
I know that this all sounds as dull as
ditch-water and seems an unnecessary
distraction from getting on with running
a business. However, data protection
is an important issue for all responsible
businesses and there is no escaping the
fact that
R will come into eﬀect from
May 25 2018.
That gives business owners just
nine months in which to ensure they
comply with the provisions of the new
regulations. Those that don’t could face
severe penalties, because GDPR makes
provisions for ﬁnes of up to four percent
of a non-compliant business’s turnover,
to a maximum of £2 0 million for larger
companies.

T
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General Data Protection Regulation comes in to force next May
Although GDPR is new legislation from
the
, the overnment has conﬁrmed that
it will still be implemented in the UK. This
is because The Department for Digital,
Culture, Media and Sport says that research
shows more than 80 per cent of people feel
that they do not have complete control over
their data online”.
The GDPR will give individuals much
more power over the way that organisations
collect, process and utilise information
about themselves. Therefore, any business
that processes electronic, personal data
must ensure that it is fully compliant with the
new rules.
There are three things that I would
advise business owners to do as a priority.
First, they should acquaint themselves
with the legislation within GDPR – and how

it applies to them – by visiting the website
of the nformation Commissioner s O ce
( www.ico.org.uk) .
Second, they should ensure that their
internal processes provide the required
protection to data and that they can
demonstrate this to satisfy any inspection.
Third, they should seek expert advice about
the current state, on-going usage and future
disposal of their IT equipment, to minimise
the risk of data leakage.
Most important of all is that businesses
act now to comply with GDPR requirements.
That way they will be able to protect their
data, their reputations and ultimately, their
future.
 Ray Hickinbottom is the FSB
Shropshire and regional chairman

Jan McDermott and Nicky Pearson, both of Lunts Pharmacy

t s a ﬁve star sa on

A Much Wenlock beauty
business has received a ﬁve
star rating in the latest Good
Salon Guide.
Salon Ten received the top
rating from the independent
assessment team for its hair
and beauty services.
Owner ic y Macar said
“We are honoured to receive
these top assessments, which
are testament to the hard work
of the entire team.”

The team at Salon Ten
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Ant adds
hina to
ife s great
adventure
Adventurer Ant E ddies-Davies
has China in his hands after being
invited to develop a range of
outdoor education courses for the
Far E astern powerhouse.
Ant, who runs L ive the
Adventure in Bridgnorth, has
made his name running adventure
travel trips in Nepal and Bhutan.
Now he’s being brought in by
leisure operators in China to run
rescue courses and adventure
training at a host of centres
around Shenzhen.
“This is really exciting news
for L ive the Adventure,” Ant
explained. “We have worked in
epal and Bhutan for 25 years
developing their travel and tourism
potential and China want to get a
piece of the action because they
simply don’t have an adventure
travel industry at present.
“While most people talk about
China exporting to the West, it’s
nice to know that I’m going in the
opposite direction! ”

‘Happiness is not the
absence of problems but
the ability to deal with them’
Anonymous

Lakeside House, Oxon Business Park, Shrewsbury SY3 5HJ
Tel: 01743 443043

www.aaronandpartners.com
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Q : H ow do you inv olv e your members
in your work?
ood question, and something see
as absolutely integral and essential. We are
the voice of our businesses and therefore
the more in uence and involvement they
have with our work, the better. We have a
voluntary board of directors from a range of
business sectors who oversee and measure
our progress and impact as well as project
area working groups who work with the BID
team developing ideas and projects.
Q : What has the BI D achiev ed in
Shrewsbury in its ﬁrst three years?
We ve run over 50 diﬀerent pro ects,
but to pic out a few highlights

od
to ro ote
vibrant to n centre
Shrewsbury’s historic and iconic skyline is well known to the town’s many thousands of visitors

Seb Slater, executive director, Shrewsbury BID

eb ater, executive director of Shrewsbury BID, has now been in post for six months. We caught up
with him to ﬁnd out more about the work of the BID, and what the future might hold for Shrewsbury…

Q : What do you like most about liv ing
in Shrewsbury?

The huge growth in online has been challenging to all high streets and it is believed that
the BID has a role in nurturing a more experiential town centre

“

We need to attract investment
into the town which is why
the Big Town Plan is so
important to our future

”

t s a beautiful place with such
welcoming people and a fantastic mix of
businesses in the town for leisure, shopping
and relaxing - and workwise, I am settled
into my role and really enjoying it.
rom day one when ﬁrst visited here
before moving to Shrewsbury, there was
such a great independent spirit to the place
and everyone I met – something that really
appealed and set the place apart for me.
There’s the Park Run – what’s not to
love about an invigorating jog around the
Q uarry? We have such a great food and
drin oﬀer in town.

Q : What do you see as the biggest
opportunities facing Shrewsbury at the
moment?

Q : What ex actly is Shrewsbury BI D ?
Shrewsbury Business mprovement
District is a business-led partnership
working to improve and promote
Shrewsbury town centre as a vibrant
town to live, work, invest or visit. It’s the
businesses themselves who helped us
create our Business Plan and voted us
in, so they can in uence and impact how
Shrewsbury town centre is managed and
how it evolves. The BID area covers the
town within the river loop, although I am
passionate about including and working
in collaboration with others in the wider
geographic area. We re one of over 250
BIDs in the country which are now seen as

 Some inspirational marketing
projects from the Christmas Snowglobe to
attracting national journalists on press trips.
 Our Wayﬁnding initiative is really
exciting and will start to be rolled out in the
next year.
 Giving businesses a collective voice
on car parking charges and introduced the
£1 Sunday Car ar ing with Shropshire
Council.
 Handling and evolving the Safety
Partnerships like Shop Watch and Pub
Watch and winning a national award for this.
 Supporting business on issues that
matter to them and to the health of the town
such as retaining the Q uarry Pool.
 Setting up the Big Town Plan with
Shropshire Council and Shrewsbury Town
Council.

Kevin Lockwood promotes the new scheme with Aleks Vladimirov,
partnership development manager at Shrewsbury BID
a vital part of creating healthy, successful
town and city centres.
Q : H ow is Shrewsbury BI D
and managed?

funded

Shrewsbury B has an annual levy
of over £ 00,000 mainly ﬁnanced by a levy
paid by B members set at 1.5 rateable

value of business properties above a
£10,000 rv threshold. he B levy is paid
each year by the occupiers of a property
with funds collected by Shropshire Council.
It is then transferred to Shrewsbury BID
for use on the projects and services in
Shrewsbury BID’s Business Plan which
was led and voted for by the businesses
themselves.

thin the future for Shrewsbury is
very bright. There is real drive and ambition
from the business community to develop
our town into a distinctive and must-visit
destination, making the most of our historic
heritage, beautiful location and daytime and
night time oﬀer.
The huge growth in online has been
challenging to all high streets and I believe
the BID has a role in nurturing a more
experiential town centre – helping to create
a place where people really want to spend
their time and money.
To unlock our true potential we need
to attract investment into the town which
is why the Big Town Plan is so important
to our future. It will ensure Shrewsbury
develops in a way that is complimentary
of, and sensitive to, the place that it is
today. And that the identity of Shrewsbury
– the place in which our businesses and
residents trade and live, and visitors spend
their precious free time – is curated and
managed to ensure that growth continues.

o ﬁnd out more about the wor of
the BID, please visit www.shrewsbury.bid

The ‘Christmas In Shrewsbury’ ﬁlm has become an eagerly anticipated part of the festive season

The town centre has so much to oﬀer, including Pride Hill pictured above
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o to ake digita
techno ogy ork for you

Digital communications technology platforms are helping smaller players to compete with larger organisations like never before

I

Matt
SA N D F O R D
t’s a great time to be in
business – and an ev en
better time to be a small
business.

Digital communications technology
platforms are helping smaller players to
compete with larger organisations like never
before.
Today, many business people are
discovering that digital technology is
helping them to level the playing ﬁeld
with accessible, portable and relatively
inexpensive technology that can help their
company or organisation to become more
e cient, reach new mar ets and so boost
proﬁts.
P U N CH BE Y O N D Y O U R WE I G H T
As the technology is simple to use
and set up, smaller players can get the
functionality they need to grow.
Much of this functionality used to be
expensive and di cult to deploy, so it was
usually only the big guys that could gain the
e ciency beneﬁts.
In the past small businesses had to
align with larger companies and pay for
software licences and upgrades, hardware
( purchasing and maintenance) , power
costs, plus consultants’ fees.
These expenses meant that only
larger ﬁrms could aﬀord to invest in their

e ciencies via while small businesses
generally waited until they could aﬀord
market-standard technology. And this had a
dampening eﬀect on the competitiveness of
smaller companies.
Today, an exciting range of digital
communication technology is helping SMBs
overcome some of the traditional obstacles
to growth.
BE N E F I T S A BO U N D
Technologies like cloud computing,
mobile apps, social media, online
payment options e commerce , ﬁnancial
management software, collaboration
solutions, websites, data analytics, and
Customer Relationship Management ( CRM)
are all helping small business to address
everyday challenges. And by improving your
e ciencies you can ta e on the big boys.
ust thin about all the e ciencies
digital technology allows. There’s online
banking, invoicing and purchasing, let
alone online market research about your
competitors and new developments in your
industry.
Here are some of the other beneﬁts
digital communication technology can bring
to your business.
CA SH F LO W
 Business Activity Monitoring apps
– alert you to changes in your trading
environment so you can take timely action,
like overdue invoices.
 Mobile document management –
and e-signature services help your team
sign up clients faster through improved
wor ows.
MA R K E T I N G
Marketing could be costly before the
Internet changed all that. Digital marketing
can be a great way to ﬁnd, target and
engage prospects and customers leading
to greater sales through tools and platforms

like eDMs, social media and online
advertising. Other beneﬁts include
 Connecting with customers – today
it’s easier to target and secure customers.
For example, customer analytics,
sometimes known as data analytics, used
to be costly and were accessible only to
larger organisations. With a lower entry
price, your business can take advantage
of this resource without the need to pay for
external consultants or gear up internally.
CU ST O ME R SE R V I CE
Cloud and mobile technologies mean
your business can improve collaboration so
you can be more responsive to customer
needs.
Customer-related information can be
more easily found online which helps with
your business e ciencies and assists
with customer service improvements and
customer retention.
H U MA N R E SO U R CE S
When your business is equipped with
mobility devices and online apps this can
lead to a more e cient team who wor on
the go.
 Staﬀ retention if your staﬀ can
wor more exibility, there s a better chance
they will stay on—r educing your recruitment
costs.
 Staﬀ numbers with greater
e ciency you can lower additional sta ng
costs.
 Mobile workforces – with mobile
solutions, ﬁeld wor ers aren t tied to the
o ce. hey can complete quotations,
invoices and timesheet on the go. Plus,
video conferencing can reduce staﬀ travel
costs.
 Matt Sandford is managing director
of Pure Telecom, based at Shrewsbury
Business Park

Award
winning
legal service
for your
business...

Expert Business
Legal Advice

Specialist Sector
Knowledge

Progressive HR

Manufacturing

Employment Law

Agriculture &
Renewables

Litigation
Commercial Property
Business &
Company Law

Construction
& Property
Development

Agricultural & Rural

Charities &
Not-For-Profit

Town & Country
Planning

Education

Intellectual Property

Healthcare

International Law

Technology, Media &
Telecoms

Powers of Attorney
for Business

Hospitality & Leisure

FBC Manby Bowdler Solicitors combines stellar customer service with expert
legal knowledge to uncomplicate the legal process on your behalf, always
ensuring you receive commercial advice tailored to your business needs.



0800 111 6144

Juneau House
Shrewsbury Bus. Park
Shrewsbury, Shropshire
SY2 6LG



info@fbcmb.co.uk

Routh House, Hall Court
Hall Park Way
Telford, Shropshire
TF3 4NJ

 Follow us on Twitter

@FBCManbyBowdler

www.fbcmb.co.uk
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ISSUE 1

A BUSINESSTOBUSINESS
Make Shropshire
Business part of your daily MAGAZINE
life

A Shropshire homecare
ﬁrm threw a surprise party to
celebrate 2 0 years of service
from their longest serving
member of staﬀ.
Ju lie Brooks was joined by
family, friends and colleagues at
the headquarters of Anchorage
Care, in Condover, for a party
and an o cial presentation to
mark her career milestone.
She originally joined the
company as a care assistant in
the community, and travelled
between calls on her bicycle,
before oining the o ce team as
a senior care organiser and a
telephone supervisor.
Anchorage Care partner,
ohn Rhodes, said ulie is our
longest serving staﬀ member,
and she plays a crucial role in
ensuring all our clients receive
the care they need at the time
they need it by co-ordinating our
carers and the appointments
they need to cover.

Log on to www.shropshirebiz.com for the latest news, features, analysis and blogs rev olv ing around the county’s business
scene in this new and unique Shropshire B2B portal. We’ve got sections devoted to manufacturing, legal and ﬁnance, commercial

DSDGSLFD
FDFDSFS
FDFJ IFFDF

property, farming . . . plus all the achiev ements and appointments of the members of the county’s business community.
T his is an editorially- led website – and we want to hear from you. Send your stories and pictures to editor@

shropshirebiz.com for

consideration. F or adv ertising enq uiries, contact our sales lead, P aul N aylor, v ia paul.shropshirebizsales@

gmail.com
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“We were thrilled to see so
many friends, colleagues and
family members at the party,
and would li e to o cially than
Ju lie for the dedication she has
shown to Anchorage Care over
the years.
“Since she joined our team,
there have been many changes
in the care sector and in our
company itself, and Ju lie has
taken everything in her stride
thanks to her positive approach
and her great sense of humour! ”
ulie said t was ust such
a fantastic surprise.
“I really couldn’t believe that
so many people had taken the
time and trouble to come along
to the o ces to oin me on the
day.”
Anchorage Care Group
employs a network of over
120 carers across the county,
delivering homecare services to
elderly people 2 4 hours a day,
seven days a week.

TG Builders Merchants

Bridgnorth, Ellesmere, Northwich, Nantwich, Oswestry,
Tattenhall, Welshpool, Wolverley

TG Concrete

Aberystwyth, Bala, Bangor, Ellesmere, Newtown, Oswestry,
Porthmadog, Prees, Pwllheli, Tattenhall, Welshpool, Wrexham

TG Skip Hire

All Skip sizes: Mini Skips to 40 yd Maxi roll-on roll-off Skips

TG Electrical

Tanners’ Robert Boutﬂower collecting the award from Mark Calver,
of sponsor Hatch Mansﬁeld (left) and Peter McCombie

PICK UP A FREE COPY OF SHROPSHIRE BUSINESS FROM YOUR LOCAL LIBRARY.
CHECK OUT OUR NEW COLLECTION POINTS.
1.

SHREWSBURY: Castle Gates SY1 2AS

2.

TELFORD: Southwater Square, TF3 4JG

3.

WELLINGTON: Civic Centre, TF1 1LX

4.

NEWPORT: High Street, TF10 7AT

5.

BRIDGNORTH: Listley Street, WV16 4AW

6.

SHIFNAL: Broadway, TF11 8AZ

7.

ALBRIGHTON: Sta�on Road, WV7 3QH

8.

MUCH WENLOCK: The Corn Exchange,
TF13 6AE

9.

CHURCH STRETTON: Church Street
SY6 6DQ

10. CLEOBURY MORTIMER: Love Lane,
DY14 8PE
11. LUDLOW: Parkway, SY8 2PG
12. BISHOP’S CASTLE: Sta�on Street,
SY9 5AQ
13. ELLESMERE: Victoria Street, SY12 0AA
14. WEM: High Street, SY4 5AA
15. MARKET DRAYTON: Cheshire Street,
TF9 1PH
16. WHITCHURCH: High Street, SY13 1AX
17. OSWESTRY: Arthur Street, SY11 1JN

T

ine erchant
ackno edged

Domestic, Commercial & Solar PV Contractors

TG Enviro

anners Wines scooped a top accolade
at this year’s I nternational Wine
Challenge Merchant A wards.

The event, referred to as the ‘Oscars’ of the wine world, is held
at the Hilton Hotel, Park L ane, L ondon.
t was noted by the udges that anners has a tremendous
wine range and a real understanding of its customer base, which
helps it to focus on providing a winning customer experience.”
ames anner, chairman of anners, said We are really
delighted to win this award, it’s great to be recognised for our
range and customer service. This year it’s especially meaningful as
anners is celebrating its 175th anniversary.”
Tanners now has seven branches across the region in Chester,
Bridgnorth, Hereford, Welshpool, L landudno – and its original site
on Wyle Cop in Shrewsbury.
Robert Bout ower, private sales director of anners, said
lthough anners is a long established ﬁrm deeply rooted in
the community we strive to innovate and push ourselves, so this
acknowledgement is a real thrill.”

Waste Management & Renewable Energy

Tel: 01691 626262
www.tggroup.co.uk
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Mortimers Solicitors

Family and Employment
Law Specialists
offering expert advice when you need it most

T

A raft spider – only found in the meres and mosses

White-faced darter – endangered and only breeds in these habitats

o d and green are the
keys to business success

Ann Vowles, whose areas of expertise include
Advanced Financial Provision and Children Law Matters
With over 20 years of experience
dealing with complex matrimonial
cases in Shropshire, Herefordshire
and across the country, Ann is
an accredited Specialist Family
Law Lawyer by Resolution and a
member of the Law Society Family
Law Panel.

he N ov ember meeting
of the Meres & Mosses
Business E nterprise
N etwork will mark the third
birthday of a business
organisation with a
diﬀerence.

Whilst the group is very much about
encouraging business people to meet,
chat, get to know each other and hopefully
increase proﬁtability, there is also something
else which brings them together an
appreciation of their surroundings and the
contribution they can make to improve
sustainability and environmental best
practice.
It is a group set up by Shropshire
Wildlife Trust and, as its Meres & Mosses
moniker suggests, it has primarily attracted
businesses from the more northern parts of
the county, and even some in Cheshire and
Staﬀordshire.
The man responsible for setting up the
network is Tom Hayek who was taken on
by Shropshire Wildlife Trust to help push its
green agenda across the county.
“I have to say, it has been extremely
well received with membership numbers
increasing at a healthy rate,” says Tom, who
operates out of the trust’s headquarters in
Abbey Foregate.
“It has come a long way since its
inception which really dates bac to 2012
when Shropshire Wildlife Trust was named
as lead partner in a Defra-funded Nature
Improvement Areas initiative.
“SWT was chosen along with nine
others, predominantly NGOs and statutory
bodies, to ta e the lead in what is a ﬁve
year programme, and I came in to manage
it after the ﬁrst year.
“It is all about conservation delivery
in what is a massive geographical area,
broadly covering a swathe running from
Oswestry to E llesmere to Whitchurch and
onto Malpas and Crewe.
“I realised very quickly that while we
were managing a huge area, we weren’t
necessarily talking to the right people; as

Ancillary Relief Cases
(financial)

Divorce & Separation

Co-habitee Disputes

Contact Ann at Mortimers’
Hereford office on 01432 355572
or the Bridgnorth office on
01746 761000 or email:
Ann@mortimers-solicitors.co.uk

Private Law Children Matters

Experienced Employment Law experts Christopher Waters and Joanne Briscoe
specialise in all aspects of Employment Law including:
Tom Hayek, left, with Bryan Jones and Stephen Graves of Muller Dairy, MMBEN members

A typical meres and mosses wetland
habitat at Brown Moss
I saw it, the key to delivering improved
conservation was to reach a wide range of
people.
“This led me to the area’s corporate
world and setting up MMBE N.”
Tom explains that there are three main
focuses which the network concentrates on.
he ﬁrst is education, and helping
business people understand how their local
environment is important.

The second is initiating a change of
behaviour, and supporting businesses make
an environmental and sustainable footprint
and approach.
nd ﬁnally there is a concerted push
to raise money to help provide eﬀective
conservation delivery and a meaningful
contribution to the landscape.
“We want MMBE N to be run by
businesses for business,” Tom continues.
“It has to be about presenting the business
world with the beneﬁts of minimising the
environmental footprint and maximising
sustainability.
“The hope was that like-minded people,
who have a care for the environment, meet
and get on and talk business in a mutually
beneﬁcial way.
“I am really glad to say that the format
we have chosen - of having relatively few
networ ing events but ﬁlling these with a
full and diverse programme lasting half a
day, with lunch and refreshments included seems to work really well.”
 The next MMBE N networking event
is on September 2 0th.
For further information on MMBE N
and future meetings visit www.
meresandmossesben.co.uk or contact Tom
Haye or Craig Ba er on 017 28 27 .

Disputes from boardroom
level to ‘the shop floor’

Exit Arrangements

Settlement Agreements

Redundancy Issues &
Employment Tribunals
Contact Christopher and Joanne at Mortimers’ Bridgnorth office on 01746 761000
Christopher@mortimers-solicitors.co.uk // Joanne@mortimers-solicitors.co.uk

65 Whitburn Street, Bridgnorth WV16 4QP // 01746 761000
Windsor House, Windsor Place, Shrewsbury SY1 2BY

// 01743 298629

15 King Street, Hereford HR4 9BX // 01432 355572

www.mortimers-solicitors.co.uk
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The company produces a security product for just about any eventuality

ecurity has such a
fabu ous edigree
T

Ian Jordan and wife Yvonne promoting a selection of Bulldog products at the company’s trade stand

“Bulldog is continuing to evolve with the
times, but at the core of the business our
message and our goal remains the same to keep producing the best possible security
product to protect the property of our clients.
“There are many criminals out there who
have an eye on the property and premises
of others with a view to making money out
of those people’s misfortune.
“We see it as our main objective to limit
those options as much as possible.”
Ian says it is his strong team which
makes the business such a success, with
many long serving members of staﬀ.
The company produces a security
product for just about any eventuality. These
range from simple items like locks and
parking posts to GPS tracking systems,
security lighting, skip locks, home fuel tank
locks and equine saddle security.
an says We advise and supply on a
number of diﬀerent areas.
“V ehicle security is obviously uppermost
in the minds of many people and something
thieves can easily target.

It’s all a far cry from that Nissen hut on Church Lane, Bridgnorth

“We supply help with cars, HGV s,
vans, trailers, plant equipment, motorbikes,
quads, scooters, motorhomes, 4 X 4 s and
caravans.
“We also have a wealth of experience
in the equestrian ﬁeld, homes and garages
and retail premises security. And we are, of
course, able to provide a back-up service
with all relevant spares.”

“

As the breadth of
our experience and our
products have grown, so
to has our staﬀ

”

Today’s Bulldog production line includes
modern equipment like a laser-cutting
machine and a robot which welds the
products.
This is all a far cry from that Nissen hut
on Church L ane, Bridgnorth, which was the
ﬁrst home of Bulldog Security roducts and

an old caravan in an ad oining ﬁeld which
an remembers acting as an o ce.
“As the breadth of our experience and
our products have grown, so to has our staﬀ
and we now distribute worldwide, including
to Saudi Arabia, Dubai and Canada among
others,” Ian adds.
“I’ve worked at Bulldog all my working
life – starting out in the workshop. My
brother Neil has also always worked at the
ﬁrm and he oversees production, ma ing
sure our high quality control standards are
met. He looks after the day-to-day running
of the factory.
“My wife Y vonne is our company
secretary and looks after the administration
side of things. She has been here more
than 25 years.
“We are passionate about what we do
and about loo ing after our staﬀ, who have
a vast pool of knowledge and experience.
“That is vital in today’s workplace and I
believe the long service of so many of our
employees highlights the importance they
also put on the work we do here.”

By Chris Austin

hree decades ago, the
oﬃce was a caravan
in a ﬁeld, and the
production line was housed
in a N issen hut.

Times have certainly changed for
Bulldog Security Products, which now has a
team of 16 operating from its hi tech base in
Much Wenlock, and is exporting products all
over the world.
But the company takes pride in the
fact that the business remains ﬁrmly in the
county it was founded, supplying jobs for
local people.
Managing director Ian Jo rdan has spent
all his wor ing life at the ﬁrm and is proud
to retain the family ties with the company
founded by his father Ray.
His wife Y vonne is company secretary,
while brother Neil is a director and Ray’s
granddaughter L ucy and Ian and Y vonne’s
son ndy have also now oined the ﬁrm.
“The company has moved on big-time
since dad created a caravan stabiliser in his
shed at home bac in 198 ,” an says.

The company has moved on big-time since the creation of a caravan stabiliser in 1984
“But with that stabiliser came the launch
of Bulldog Security roducts and the ﬁrm
has continued to grow ever since.
“There were obviously dreams and
hopes for the company, but I’m not sure
even my father would have dared to think
of just how successful we have turned out
to be.
rom that ﬁrst caravan stabiliser dad

went on to ma e another 25, believing there
was a market for the product.
“He was obviously proved right – the
Bulldog name is bigger and stronger than
ever.
“We still operate from our Much
Wenlock base, and are extremely proud to
do so. We are also proud that we source all
our products from the UK.

Today’s Bulldog production line includes modern equipment like a laser-cutting machine and a robot which welds the products
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aking connections

Making business work – a Connecting Shropshire cabinet

S

uperfast broadband
is super important
if businesses in
Shropshire are to hav e the
tools to compete in a global
marketplace.

For the past four years, Shropshire
Council has been working on a solution for
beleaguered businesses through a project
called ‘Connecting Shropshire’.
It aims to bring faster broadband to
places across the Shropshire Council
area where it isn’t economically viable for
commercial companies to provide it.
Chris Taylor, project manager for the
programme in Shropshire says the council
are well aware of the problems businesses
have been experiencing.
“We’ve worked hard over the past
four years to contribute towards the
overnment s target of 95 of premises
having access to superfast broadband by
2 02 0, and will continue to do so.
“But the council had already fully
recognised that digital connectivity is critical
to the growth of our local economy.”
he pro ect began in began in 201 with
the council’s commitment to match funds
supplied by central government to the tune
of £8.2 million.
The aim was to deliver at least two
megabits per second ( known as basic
broadband to 9
of premises in the
Shropshire Council area by winter 2016,
with 87 having access to superfast
broadband.
n 201 Shropshire Council accessed
a further £11. 8 million, which, when
taking commercial market projections into
consideration, will mean that approximately
92 premises have access to Superfast
broadband by winter 2017.
Chris adds
erhaps the main message
here is that in order to access superfast
broadband businesses and individuals
have to subscribe or ‘upgrade’ to it - it is not
automatic.
“The good news is that for premises
that do switch, whether it be a household
or business, a degree of the funding is
returned to Shropshire Council so that it can
be re-invested by the project in improving
broadband services further.
“In short, the more premises that
upgrade, the more money will be returned
to us which will enable us to connect more

Connecting Shropshire cable laying

problems that we still have to be overcome
and there is still a great deal to do, but we
are working hard to bring faster broadband
to the people and businesses of Shropshire,
from the towns to the hard to reach corners
of the county.”
Happily, further funding has come
from the E uropean Regional Development
Agency ( E RDF) . This means that the
project can now provide grants worth up
to £25,000 to cover capital infrastructure
costs for eligible small to medium sized
businesses who have yet to secure access
to superfast broadband.
Chris says Businesses are crucial to
the Shropshire economy, so it’s imperative
that we give them every opportunity to
be competitive, and a faster broadband
connection is becoming increasingly
important in enabling this. It’s highly
encouraging to have secured this additional
funding.”
To overcome particular connectivity
problems in remote rural areas, Connecting
Shropshire is working with Worcester-based
Airband.

A mast erected for Connecting Shropshire
of the Shropshire Council area to faster
broadband.
o date there has been a 0 ta e
up, but it would be great to see this ﬁgure
improving.”
lot has been achieved in the ﬁrst two
phases of the project, the council says, with
upgrade work being completed in every
village and hamlet of signiﬁcant si e in
Shropshire.
But, as Chris admits, it’s not been an
easy tas ” here are lots of technical

Chris explains why
irband have
extensive experience of providing highspeed broadband in particularly challenging
rural areas.
“They specialise in deploying wireless
technology this wor s by sending a signal
from a transmitter on a mast, to a receiver
attached to the property. This means that
businesses can access the Internet in
the same way as any other broadband
connection.
“Airband will be responsible for
delivering superfast broadband to a further
1 ,000 homes and businesses in the
Shropshire Council area over the next three
years.”
The targets for the project have been
challenging, but Chris says he is quietly
conﬁdent.
“At the end of all the contracts in 2 02 0
we estimate, alongside the projections
supplied to us by commercial providers, that
out of the 1 ,000 premises in the county,
1 2,000 will have access to superfast
broadband if they wish it.
“I must stress that it is the residents’
responsibility to upgrade to faster
broadband once it is available to them.”
Want to now more See http
connectingshropshire.co.uk/ or email
connecting.shropshire shropshire.gov.u

u

ort fro

ﬃce equipment specialist
Chrisbeon has scored a £ 6 , 5 0 0
contract to supply a range
of furniture for Shrewsbury T own
football club’s training ground.

c ub

Chrisbeon, which has bases in Shrewsbury and
Telford, was contacted by the club’s physio Chris Skitt.
He asked if the company was interested in
producing joint plans for the Sundorne Castle training
facilities, which include rooms for the manager and
coaches as well as a canteen.
Chris said When contacted Richard Hughes at
the Chrisbeon Shrewsbury o ce was delighted that
he agreed to us working together and his kind work has
been fundamental in getting a brilliant training facility
which we have today.
“We were delighted with the selection of
opportunities that Chrisbeon could provide, and we
have worked jointly together on the project.”
he canteen has nine tables and 5 chairs and the
coaches room has six des s and chairs as well as ﬁling
cabinets and a sofa. n the manager s o ce there is
an executive desk and a round table with four meeting
chairs.
Chrisbeon has also supplied physio stools and a
small range of their ‘Pre-L oved’ nearly new furniture.
Richard Hughes said
s live in Shrewsbury and
support Shrewsbury Town by attending home games
whenever I can, it was really good to be involved with
the new training ground and to see behind the scenes at
the facilities.
Richard Hughes (left) with Chris Skitt in
“I was very impressed with how the new building
Shrewsbury Town’s new training headquarters
has been ﬁtted out inside.”

n brief
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 Write Here in Shrewsbury’s
High Street has invested in a
major overhaul, working with two
Shropshire companies on the
project. The pen retailer called
in Steve Hayward of form form
architects in esscliﬀe to draw
up plans, and Wem-based
Hammersmith Shopﬁtters, whose
clients include Harrods and Calvin
Klein, to carry out the work.
 A charity that supports
families with young children has
been given free membership
Shropshire Chamber by Telfordbased Bespoke Computing.
Home-Start Telford & Wrekin
supports families with at least
one child under ﬁve dealing with
issues ranging from disability
to mental health, isolation or
domestic abuse.
 A long-serving volunteer
and rare books expert in
south Shropshire has left the
county. Helen Muir volunteered
at Renaissance in Tower
Street, L udlow, for more than
seven years, but has moved
to the Welsh coast. She was
responsible for raising around
£75,000 for he urniture
Scheme, the charity which runs
the shop, through book sales.

Escape
discover &
unwind
Outstanding 5 Star Parks
set around the beautiful
coastal town of Harlech.

Book a
VIP
Tour!

• Stroll along 3 miles of golden sand at Harlech Beach
• Enjoy the famous Royal St. David’s Golf Club
• Live the history of Harlech Castle World Heritage Site
Upgrade your holiday lifestyle with
Salop Caravan Parks

www.caravanparksmidwales.co.uk

Tel: 0800 999 2097
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Signage throughout has been given an eﬀective makeover

e
ary in ﬁe d
of adu t socia care
The contemporary reception area greets visitors to Uplands Care Home at Bicton Heath

A

Shropshire care
operator has been
giv en a ringing
national endorsement
coinciding with the 1 0 th
anniv ersary of the launch
of its Shrewsbury nursing
home.

Marches Care, which owns and runs
both the Uplands Care Home and Uplands
Day Centre at Bicton Heath, has been
pinpointed as a national exemplar in the
use of information technology and the
implementation of information governance
in adult social care.
The operator was largely responsible
for putting together the NHS Information
Governance Toolkit, a guide for bodies
in the care sector to store and share
individuals’ information in a safe and secure
way, which is being published this autumn.
urse director Carey Bloomer said
“From the point of view of the Uplands, to
have such a prominent role in writing the
deﬁnitive guide for information governance
for care homes is very rewarding, and
we know that it has already made a real
diﬀerence to care homes across the country.
“There was a team of us working on it,
one of whom was Katie Thorn, the daughter
of our managing director Mandy Thorn.

Viewed from the air, the Uplands is owned and run by Marches Care
“We were absolutely delighted when
Katie was seconded by NHS Digital as a
result of the work she did on the toolkit - she
showed real passion and expertise in her
approach.
“For Marches Care to be seen by the
NHS – as well as care operators across
the country – as pioneers and exemplars
in information governance is a massive
compliment.”
On the back of her involvement on the

toolkit, nurse director Carey Bloomer was
appointed a Caldicott Guardian.
The role of a Caldicott Guardian is
to protect the conﬁdentiality of patient
information while at the same time enabling
appropriate sharing of data, and Mrs
Bloomer was the ﬁrst professional in the
county not employed by the NHS to be
given this honour. She has since been
asked to join the committee for Caldicott
Guardians

The publication of the NHS toolkit came
at the same time as the Uplands celebrated
its 10th birthday since opening at its current
site.
The milestone was marked by a beachthemed party attended by friends, residents
and their relatives and dignitaries including
the High Sheriﬀ of Shropshire Charles Lillis,
and his wife V eronica.
At the same time, work was completed
on a new and extended reception area
at the home, and Marches Care also
underwent an extensive rebranding exercise
and launched a brand new website.
Managing director Mandy horn said
“This has been an exceptional year for

Carey Bloomer and Katie Thorn at the Uplands

Marches Care, not least because we
continue to be cited as a national exemplar
in leading the way with information
governance.

“

This continues to be a
really happy home with
excellent occupancy levels

”

“I also know that we continue to be held
up within the industry as exponents of best
practice in our dementia care and we were
all delighted when we were shortlisted for

the Dementia Team category in the National
Dementia Care Awards last year.
“But there have also been some really
exciting changes at the Uplands, and it
has been a real pleasure working with
local suppliers to improve the building, the
website and the branding to bring the whole
operation to the most modern standards.
“Above all though, this continues to be a
really happy home with excellent occupancy
levels and low rates of staﬀ turnover
bucking national trends.
“This is down to the hard work,
professionalism and caring attitude of our
wonderful team of staﬀ and couldn t be
more proud of each and every one of them.”

nite in batt e against cancer
The new chair of a Shropshire cancer
charity is calling on the county’s business
community to oﬀer its support as part of a
major fundraising campaign.
Mandy Thorn, the managing director
and co-owner of Marches Care, which
operates the Uplands care home and day
resource centre in Shrewsbury, took on
the chairmanship of the L ingen Davies
board of Trustees earlier in the year.
Mrs Thorn, a prominent
businesswoman in the county who is
also joint vice chair of Marches L ocal
E nterprise Partnership and a patron
of Shropshire Chamber of Commerce,
said contributions from the county’s
commercial sector would be invaluable
to the continued success of a charity that
has provided enormous support to cancer
suﬀerers over the last 0 years.
“The L ingen Davies Cancer Fund
not only supports those individuals
with cancer during their treatment and
afterwards but also works to raise
awareness of the causes and early
symptoms,” said Mrs Thorn, who was
awarded an MB in 201 for services to
dementia.
“It is a wonderful charity that has
helped many thousands of Shropshire,
Telford and Wrekin and Mid-Wales
residents since it was set up in 1979 by
a local politician, Bernard L ingen, and
accountant Frank Davies.

“To commemorate the 4 0th
anniversary of the charity, we have
embarked on a massive fundraising drive
with a target of £1.25 million to be reached
by 2019.
“Almost everyone’s life has in some
way been aﬀected by cancer whether
through family, friend or colleague – and
a pledge of any sort from businesses
in Shropshire would be enormously
appreciated.
“Supporting a local charity can also
improve staﬀ morale, business proﬁle and
customer engagement.
Lingen avies can oﬀer companies a
range of options.
" These include promotional activities
and wor ing with your staﬀ to encourage
their engagement in screenings and
symptom awareness.”
Since its launch, the L ingen Davies
Charity Fund has contributed the
equivalent of £18 million to improve
cancer services in the local area, with
some 75,000 people beneﬁting from
improved cancer treatment and care
thanks to the charity.
aomi t in, executive o cer of the
fund, said am really pleased to have
Mandy on board as Chair of Trustees.
“Her business skills and enthusiasm
are a great asset to our talented board
as we move into an exciting new appeal
period.”

Mandy Thorn
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At Shrewsbury, it’s personal

of
s or
shou d that be
?
Celebrations all round at Shrewsbury High School as the 2017 GCSE results were revealed

We think we have a pretty special thing going on at
University Centre Shrewsbury
Because we’re still growing, we’re able to take a personal, tailored
approach to our students’ university experience, whether they’re
embarking on one of our undergraduate courses or enhancing their
professional development with postgraduate study.

www.ucshrewsbury.ac.uk
e: enquiries@ucshrewsbury.ac.uk

t: 01743 297185

N

By Chris Austin

othing stands still for
v ery long in the world
of education – and
that’s been particularly true
this year.

Mergers, federations, and major
changes to exam systems have put
signiﬁcant pressure on both staﬀ, and
students to adapt to the brave new world.
E mployers also have the task of working
out the diﬀerence between a CS
and a Grade 9 when they’re interviewing
potential job candidates. And the shift back
to more exam-based courses has required a
change in working habits for both lecturers
and students.
Huge strides have been made across
the county’s academic centres in recent
years to ensure their courses are tailored
for the needs of the Shropshire economy.
Work placements, apprenticeships,
and courses with a much more vocational
emphasis are helping to bridge the gap
between education, and careers.
Wrekin College, for example, launched
its new £1.2 million business school earlier

this year, and believes that university should
no longer be seen as the ultimate path to
success – even for the most gifted pupils.
Headmaster Tim Firth says soaring
tuition fees and a changing jobs market
mean teachers had to look at alternatives.
Business leaders claim the snow a e
generation is producing graduates not ﬁt
for the workplace - having failed to acquire
key skills to create resilience and a can-do
attitude.
Mr irth says oung people today live
in a very diﬀerent world to the one we did
and the challenges are new, but they are
such that we as schools need to think even
more about how we prepare them for the
world outside of the academic arena.
“University is not the only option.
We need to go back to putting value
on apprenticeships, to creating good
entrepreneurs, bosses and employees, key
skills for the workplace rather than just great
scholars.”
Before pupils reach that point of choice,
they have to negotiate the changing world
of GCSE s. This summer saw many courses
move from the traditional
to grading
system to a new classiﬁcation of 1 9.
Given the challenge of adapting to not
only the grade changes, but shifts in many

syllabuses too, Shropshire schools say they
are delighted with their results.
Shrewsbury High School challenged
its recent records with a total of 62 of
students achieving
or grades, with
many top rate grade nines under the new
classiﬁcation for maths and nglish.
“There has been a lot of worry nationally
about how the new GCSE s in E nglish and
mathematics would turn out but the girls’
results show they have managed things
with incredible skill and competency,” says
headmaster Michael Getty.
“Schools recognise that GCSE has
been made much more demanding
and as a consequence the girls’ superb
achievements deserve even more credit.”
Nearly one third of the entire GCSE
year group managed to secure straight
grades and above with 2 2 entries securing
the new Grade 9 - despite national reports
suggesting that allocations of this new
even higher grade would be limited to only
several hundred across the UK.
Mr etty says am particularly
delighted with the girls’ fantastic results
in science and mathematics, where they
achieved 87
in biology, 8
in
physics, 81 in chemistry and a brilliant
9
in statistics.
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 “It is unsurprising that so many of
them go on to pursue careers in medicine,
veterinary science and engineering.”
The High School has been shortlisted
for a national award for its work in
encouraging girls to pursue careers in
science, mathematics and engineering and
its work with young doctors as they prepare
for university.
Despite national reports of turbulence
surrounding A L evels and University places,
independent school Moreton Hall at Weston
Rhyn also reported a vintage year of A
L evel results.
total of 5
of grades were awarded
or with a third of candidates achieving
straight
or grades in all their sub ects.
One student, hoebe ac son, is oﬀ to
Cambridge to read engineering after three
s and one .
rincipal onathan orster says
ight
departments achieved 100
and
a
remarkable achievement for a school that
does not set a high bar for admission to our
A L evel courses.”
It’s not just changing exam systems
which are challenging educational
establishments, of course.
Many are looking to either federate,
or merge, as part of the Government’s
drive to create fewer, but larger centres of
educational excellence.
Telford College – a collaboration
between TCAT and New College Telford – is
now up and running.
It had been expected that North
Shropshire College and nearby Reaseheath
in Nantwich would be following suit. But
their plans to merge have been thwarted by
funding issues.

EDUCATION

Shrewsbury High School students Ella Everall and
Grania McKittrick are thrilled with their results
The two colleges have successfully
worked closely together in federation for
over a year, sharing best practice and
quality improvement projects, and say
they have achieved signiﬁcant beneﬁts for
learners in North Shropshire.
But they have now been told that longterm funding is not available to support

a potential merger. In a statement, the
colleges say management teams and
governors of both institutions were keen
to build on these initial beneﬁts and had
been working with the E ducation and
Skills Funding Agency and the Treasury
ransaction nit, for the past 10 months, to
secure su cient funds.
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It was a vintage year for A Levels at Moreton Hall School.
A total of 53% of grades were awarded A* or A.
espite best eﬀorts and long
discussions, the E SFA and the TU have
been unable to fund a merger su ciently to
enable the college management teams and
governors to recommend with conﬁdence
that the ﬁnancial support oﬀered will ensure
a successful merger.
“A huge amount of work and expense

Independent Living Students who have chosen to study the
Hospitality and Catering pathway at North Shropshire College

has gone into this over the past 18 months
and both college management teams and
governors are extremely disappointed with
this outcome. North Shropshire College
and their management team will now work
with the E SFA and the FE Commissioner
to ﬁnd an alternative solution. ollowing
extensive discussions with the Government

Transaction Unit, a decision has been made
not to proceed to formal merger between
Reaseheath College and NSC.
“The conclusion to this process is
disappointing to both colleges and the
Government, but we have explored all
possible long-term funding support and
unfortunately there is no viable solution.” 

Wrekin College
CO-EDUCATIONAL 11–18 DAY AND BOARDING SCHOOL

“Both boys and girls make consistently
good progress in lessons...because
they receive supportive and
well-informed teaching.”

“Every girl in England
should have at least a term
in this environment”

ISI Educational Quality Inspection
February 2017

Good Schools Guide

Bus routes from Tettenhall
and surrounding areas
WEEKLY AND FULL BOARDING AVAILABLE

Open Day - Saturday 30th September
Independent Boarding and Day School - Girls 3-18, Boys 3-11
Moreton Hall, Weston Rhyn, Oswestry, Shropshire, SY11 3EW
www.moretonhall.org/Open-Day

|

01691 773671

admissions@wrekincollege.com
www.wrekincollege.com
01952 265603
Wrekin College, Wellington, Shropshire TF1 3BH
Registered Charity No. 528417

Open Morning
September 27th 2017 9am–noon
Sixth Form Open Evening
September 28th 2017 6pm–8:30pm
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iscover ife as an undergraduate

University Centre
Shrewsbury is showcasing
its courses and facilities at
an open day on October 21.
The campus, at
Frankwell Q uay, will be
open from 10am to pm
giving prospective students
the chance to experience
what life would be like as an
undergraduate.
There will be a chance
to meet course tutors, view
partnership accommodation
in the town centre, and talk
with current students about
their experiences.
E stablished by the
University of Chester and
Shropshire Council, UCS
is focused on high-quality
teaching and research,
fostering entrepreneurship
and contributing to the
community.
t oﬀers courses across
a number of disciplines and
specialised facilities at the
main learning and research
site at Guildhall in Frankwell
Q uay, as well as the
historic Rowley’s House,
together with student
Established by the University of Chester and Shropshire Council,
accommodation at nearby
University
Centre
Mardol
Royal
Ad House.
6th Form 130x90_Layout 1 24/08/2017
11:22 Page
1 Shrewsbury is focused on high-quality teaching and research

SIXTH FORM
OPEN EVENINGS
Thursday, 12 October 5:30 – 7:30 pm
Thursday, 30 November 5:30 – 7:30 pm
Thursday, 25 January 5:30 – 7:30 pm

The Royal School
Wo lver hamp to n

Penn Road, Wolverhampton, West Midlands WV3 OEG
Tel: 01 902 341230

mo@theroyal.school www.theroyalschool.co.uk

 The college, which has just appointed Ian Clinton as its
new principal, says
fter so much wor together it is of course
disappointing that the merger has broken down at the eleventh
hour.
“But North Shropshire College has already begun discussing
alternative strategies with our community and government
stakeholders and we will ensure that the outcome serves the
needs of our students, employers and community as eﬀectively as
possible.”
he college is once again oﬀering an mployment and
Development Skills course this autumn, run in partnership with
Open College Network West Midlands and delivered at the
Oswestry and Walford campuses.
he level one diploma oﬀers students with additional support
needs and learning di culties the opportunity to pic several
diﬀerent pathways, such as hospitality and catering, construction,
sport & leisure, and land-based studies.
Anna Thomas, curriculum manager in independent living,
resilience and child and healthcare studies, says he exibility of
the OCN West Midlands units has allowed NSC to create bespoke
vocational programmes of study linked to key growth sectors in the
area.
“This has further enhanced the employability opportunities for
learners and will help them develop their vocational, personal,
social and employability skills to prepare them for further study,
employment and independence.”
When it comes to collaboration between education and
enterprise, a good example was found at Idsall School in Shifnal,
where students had a taste of life in the construction industry
thanks to an innovative game designed by graduates from a house
building company.
Three employees from Barratt and David Wilson Homes Mercia
led the session, where pupils took on the role of house builders.
They were divided into small teams, and acted as project managers
to work their way through all aspects of creating a development.
hey ﬁnished the class by building a model home and using
applied mathematics to wor out the proﬁt on their development.
Jo hn Fitzgerald, managing director at Barratt and David Wilson

Idsall School students have taken on the role of house builders
Homes said t was fantastic for avid
Wilson Homes to be able to go into Idsall
School and hopefully inspire the next
generation of homebuilders.
“The game has been designed to
engage students in all stages of building

a housing development and I hope it gave
them the chance to see the many varied
roles which are part of the industry to
consider as a career in the future.”
raham orthall of dsall School said
“This was a fantastic opportunity for our

year 11 and year 12 learners to get a feel
for construction work.
" To see the learners competing with
one another and being so engaged in the
construction activities and in maths was
excellent.”

CORPORATE EVENTS &
FACILITIES HIRE AT NORTH
SHROPSHIRE COLLEGE

Book your event with us now
TO ENQUIRE OR BOOK

email: events@nsc.ac.uk
call: 01939 262 187
online: www.nsc.ac.uk

01939 262187
WWW.NSC.AC.UK

EXPORT
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business ith
or d ide vision

precision metal specialist
from T elford is setting its
sights on international
ex pansion after boosting ex port
work by 10% in the ﬁrst seven
months of 2 0 1 7 .

eed the econo y
Ivan Watkiss, managing director of Coopers Gourmet Foods

M

ore than £ 1 .2 million
in grant funding
was awarded to
businesses across the
Marches area in 2 0 1 6 / 1 7 to
help them grow and create
j obs.

he ﬁgure was revealed by business
support service, the Marches Growth Hub,
as it launched a new campaign aimed
at helping even more businesses to ' Get
Growing' .
More than 4 ,000 people attended
hub events in the same year, with 5,57
businesses seeking support from both
the virtual hub and the three hub teams in
Shrewsbury, Telford and Hereford.
Chairman aul Hin ins said the ﬁgures
demonstrated both the ambition of the
region' s businesses and the need for the
' one stop shop' for support.
“Businesses are making excellent use of
the resources and help on oﬀer and there is
clearly an appetite for further support from
ambitious businesses wanting to expand,
innovate and create new jobs.
“This is why our newest campaign, on
the back of the success of Get Started, is
focused on those smaller businesses which
have growth potential and can achieve great
things if they are able to access both the
support and the ﬁnance they need.”
The campaign will be supported by
companies which have beneﬁtted from
grant funding and help from the Marches
rowth Hub, with a series of short ﬁlms
and case studies released on www.
marchesgrowthhub.co.uk

Mike Morgan slices nougat at the Champion & Reeves food processing facility in Shrewsbury
hey include
 Coopers G ourmet F oods
The company supplies to a range
of companies from farm shops to
delicatessens, plus the Co-op, Harrods and
Selfridges. The company started in a small
unit in Oswestry, but has expanded to a unit
in Roden
 Champion & R eev es
The maker of luxury nougat, butterscotch
and toﬀee welcomed HRS rince ndrew
to o cially open its expanded premises at
Battleﬁeld in Shrewsbury.
Mr Hin ins added
et rowing will see
the Marches Growth Hub promote events

such as the Meet the Buyer in Telford
with Balfour Beatty and the E U funding
workshop in south Shropshire on how
businesses can access available funding.
“It will also be supporting the launch
of the new Midlands E ngine Investment
und. M
is a £250 million fund, a oint
agreement between the British Business
Bank and eleven L ocal E nterprise
Partnerships including the Marches L E P,
which aims to support the growth ambitions
of 4 6 0,000 smaller businesses in the
Midlands.”
Businesses can keep up to date with the
campaign at www.marchesgrowthhub.co.uk

Advanced Chemical E tching ( ACE ) , which
employs 50 people at Hortonwood, has secured
three big projects in aerospace, communications and
the medical sector, ta ing overseas trade to 8 of
its £5m turnover.
It comes after the company embarked on a
continuous improvement drive that has increased on
time delivery and right ﬁrst time performance, two
crucial factors in securing the recent contract wins.
“Our export activity has been steadily growing
year on year since 2010, but the last seven months
have deﬁnitely seen a spi e that we re hoping to
sustain,” explained Ian Whateley, managing director
of ACE .
“There may be an element of the pound slipping
making us more competitive. However, a lot of the
projects we are winning are extremely technical and
not many ﬁrms around the world can deliver the
complexity of components the customer requires.
“Interest has come from all over too…Germany,
L uxembourg, United States of America, we’ve
even had orders from customers in Australia, New
Z ealand, South Korea and Thailand.”
ACE ’s scope of activities is far and wide and
can include anything from safety critical components
for aircraft and cars to simple washers, electronic
connectors and ornate clock faces.
With the latest production machinery and
a culture of ongoing investment at its 25,000
sq ft facility in Telford, it can make products in
materials, including stainless steel, nickel alloys,
copper, beryllium copper, phosphor bronze, brass
and, thanks to ground-breaking new processes,
aluminium, titanium, molybdenum, nitinol and elgiloy.
The latest continuous improvement exercise has
been in operation for six months and has involved
collecting data on current operating parameters and
reviewing what is working well and what could be
improved.
his has seen the ﬁrm alter its chemistry
settings and the introduction of twice daily process
control chec s, which have already resulted in a 2
increase on right ﬁrst time ﬁgures and the potential
for a 10 boost in throughput on certain products.
an added We are really pleased with the
results of this latest exercise and we now have
daily improvement meetings to ensure all work
instructions and operating procedures are being
reviewed.
“It has also allowed us to create a robust
new product introduction system with technically
challenging jobs and new processes for exotic
materials never before etched.”
Advanced Chemical E tching, which is working
towards the S9100 aerospace quality standard, has
made a number of key appointments to cope with
recent expansion, including a new technical sales
specialist and business development expert.

Stuart Weston, Chris Ball and Ian Whateley, all of Advanced Chemical Etching

ACE products in the manufacturing process at the Telford site
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MCCONNEL

BLAZING A TRAIL
FOR UK INDUSTRY

A multi award-winning British manufacturing company, McConnel is
the world’s leading supplier of Power Arm and remote control green
maintenance technology.

Follow us

POWER ARMS

REMOTE CONTROL

MOWERS

ARABLE & GRASSLAND

McConnel Limited

Temeside Works, Ludlow,
Shropshire SY8 1JL United Kingdom

QUALITY, INNOVATION AND PERFORMANCE

01584 873131
www.mcconnel.com

arket for auction centre

A new fortnightly ‘red market’
at Shrewsbury Auction Centre
to sell cattle from TB restricted
farms has been declared a big
success.
The ‘red market’, to be
held at 3.30pm on Wednesday
every other week, attracted 37
cattle from 10 vendors to its ﬁrst
session, selling to eight buyers.
“The red market is a new
service for farmers to provide
them with more marketing
opportunities for their cattle,”
said Halls’ cattle auctioneer
Jo nny Dymond. “Previously, they
had to sell their cattle directly
from the farm or take them to
other markets to sell.
“When a farm is under TB
restrictions, there are limits to
how they can sell their cattle.
E veryone associated with the
farming industry would all like to
see the back of TB but, due to
the increasing incidence of the
disease, I fear that red markets
are going to grow.”
t the ﬁrst sale, nine prime
cattle attracted a competitive
trade as they sold to a peak of
£1, 10. 0p or 208p per ilo.
Mr Dymond appealed for more
cow entries, emphasising that
liveweight is the best way to sell
them.

Cattle auctioneer Jonny Dymond in action at Halls’ Shrewsbury Auction Centre

re it o ortunity
is food for thought
T

McConnel has blazed a trail for quality, innovation and service excellence for
more than 80 years and is an international market leader with exports to 40
different countries.
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he president of the
N ational F armers U nion
is calling on policymakers to grasp Brex it as an
opportunity to enhance the
nation’s ability to produce
food.

August 6 marked the theoretical day in
the calendar when the British larder would
run bare if we fed the nation only homegrown food from the start of the year.
igures show that Britain produces 60
of its own food and this rate is both falling
and in long-term decline.
Meurig Raymond said
ood self
su ciency statistics have always been an
important measure of the nation’s ability to
feed itself. But since the UK voted to leave
the E U, and with trade negotiations now
starting, the supply of British food is now
seen in a very diﬀerent light.
“Government recognition of farming’s
enormous contribution to this country will be

Meurig Raymond
vital in the coming weeks and months.
“We’re not advocating a fully selfsu cient nation we recognise the need for
importing food which can only be produced
in diﬀerent climates. But what we should be
doing is maximising on the food production

we are good at, and looking at the potential
for this.
“If we buy in foods that we are capable
of producing ourselves then we risk
exporting all the environmental, economic
and social beneﬁts that farming delivers
here in Britain.”
He added
armers deliver for our
economy, providing jobs and driving growth
in rural communities.
“We provide the raw materials for a
domestic food industry that employs .8m
people, generates £109bn in value for the
economy and 1
of the country s
Gross Domestic Product.
“It is interesting to see that since the UK
voted to leave the
, 25 of people thin
it’s now more important to buy British food.
We already new that 86 of shoppers say
they want to buy more British food.
“We are calling on the Government to
deliver policies that will ensure that Britain
retains its ability to be more self su cient,
support home-grown food and ensure
that we have proﬁtable, productive and
progressive farm businesses for the future.”
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sobering re ort
of factory far ing
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harity auction dra s cro d
of ore than
at ur arton

S

hropshire has been
named as the second
worst county in the
U K for so- called ‘ factory
farming’ – the practice of
rearing liv estock indoors.

It follows the publication of a factory
farming map by the Compassion In World
Farming organisation, which is committed to
wiping out the practice across the world.
The map highlights ‘hotspots’ where
large numbers of animals are reared
indoors, and claims that the ﬁgure
in Shropshire tops 1 .7 million. Only
neighbouring Herefordshire features higher
on the list.
E mma Slawinski, Compassion in World
arming s director of campaigns, says
With around 70 of farm animals in the
kept in factory farms, this is a practice we
should be moving away from, not towards.
“Animals are not simply commodities,
whose sole purpose is production. The
huge implications on animal welfare, human
health and our environment cannot be
ignored.
“Moving animals away from the
countryside into cages and crowded sheds
may seem like a space-saving idea, but this
ignores the fact that vast amounts of land is
used elsewhere to grow feed for them.
“There is a better way. By choosing
cage-free, free range and organic produce
you are providing farm animals with the
opportunity to live a full life, able to move
freely and display their natural behaviours.
he end of factory farming will beneﬁt
the animals, us and our planet.”
The report claims that many counties
associated with vast, green pastures and
extensive grazing are some of the areas
with the highest numbers of indoor-reared
farm animals.
In Shropshire, the number of indoor
reared dairy cows is listed as 2 ,04 0, with
1. million laying hens, 1 . 6 million
broiler chickens and more than 2 3,000 pigs.
Cumulatively the ﬁgure for the top three
counties, Herefordshire, Shropshire and
Norfolk, stands at almost 4 4 million animals
conﬁned indoors without access to natural
daylight, fresh air or ability to display their
natural behaviours, the report claims.
British farmers are under growing
pressure to use more intensive methods
to produce huge quantities of cheap meat,
dairy, and eggs.
And as ever, there are two sides to the
story. Richard ri ths, chief executive of
the British Poultry Council, said birds reared
on intensive farms enjoy good standards.
“These are high health and welfare
farms. The husbandry of the birds is the
crucial element here – I think people think
of hens roaming around a farm, but that

A crowd begins to gather at the Nock Deighton stand in anticipation of the charity auction

The map of the UK featuring hot spots of factory farming. The practice appears widespread.

S

Nock Deighton Agricultural L L P held a
charity auctioneering competition at Burwarton
Show, in aid of Prostate Cancer UK.
E ight budding auctioneers took to the
rostrum selling a variety of lots donated by local
businesses which included a case of wine, toy
tractors, meat hampers, sheep eartags and
Gold Cup Tickets for the Cheltenham Festival,
with bids raising a total of £1,16 .
This year’s competition winner, voted
for by the crowd of more than 2 00 people
attending the Nock Deighton Agricultural stand,
was local schoolgirl, Jo sie Pritchard, aged
seven, who brought the hammer down on a toy
tractor at £4 0.
An additional auction lot was sold in aid of
Rupert’s Revenge, a charity set up for a local
youngster with a rare form of cancer.
Owen & Jo hn Hughes donated a Texel
Ram which had been won in a charity ra e
organised for the same cause by Oakwood
Farm Services.
L ocal farmer E d Bunning, past winner
of the auctioneering competition, took the
bids with the lot being purchased by Howard
Mottershead for £500.

aising the roﬁ e

taﬀ from Tudor Griﬃths
G roup hav e been
taking their show on
the road this summer as part
of a high-proﬁle campaign to
raise their proﬁle among the
agricultural community.

“Last year, we grew almost a billion birds, 95% indoors,” said Richard Griﬃths of the BPC
image is no longer the case. That’s not how
chicken is farmed any more.”
Pressure from consumers means it has
become impractical to keep birds in free
range or organic conditions for general
consumption, he claims.
“L ast year, we grew almost a billion
birds, 95 indoors and .
free range
and 1 organic. f we tried to grow a billion
birds a year organically, that would be a
lot of land. It’s a balancing act, and it’s
demand-driven.
“I don’t think we’ll see a change in
systems without consumer demand. At the

moment, that demand isn’t there.”
The above map was created through a
comprehensive data search of poultry, dairy,
and pig farms in the United Kingdom using
Freedom of Information requests, planning
documents, industry publications, feed
company literature, equipment suppliers,
farm websites, on location veriﬁcation and
other sources.
Compassion in World Farming was
founded in 1967 by a British dairy farmer
alarmed at the development of intensive
factory farming. With headquarters in the
, it also has o ces across urope, in the
US, China and South Africa.

The team from the E llesmere-based
business have signed up to exhibit at a host
of agricultural shows across Shropshire and
Wales.
Managing director udor ri ths said
“We have exhibited at agricultural shows
in previous years, but this is the ﬁrst time
we’ve had such an ambitious programme of
events in one summer.
“It’s a great opportunity to meet new
and existing customers in a very diﬀerent
environment, and to share our services with
a brand new audience.
“Agricultural shows are extremely
popular in this area, and they give us the
chance to spread the word to thousands of
people about TG Group and the services
we provide.”
The team began their tour at Burwarton
Show, followed by appearances at
Oswestry Show, L lanfyllin Show, Anglesey
Show, Ceriog Sheep Dog Trials, and
Cruckton Ploughing Match at Ruyton-X ITowns.
In particular, the show displays
have been featuring the group’s newest
additions, its kitchen and bathrooms

Carl Banks, Matt Nicholls and Simon Plant are ready for the TG Group tour
services that have been launched at the
Oswestry branch, and the new doors
showroom which has also been unveiled in
the town.
There has also been a focus on the
aggregates and concrete division, as well
as displays from the skip hire and electrical
divisions.
Mr ri ths said We re hoping that this
programme of events will help us to share
our services with a varied audience over
a wide area, and we’re looking forward

to meeting show visitors from all industry
sectors.”
TG Group has a network of eight
builders’ merchants’ branches – in
E llesmere, Nantwich, Northwich, Oswestry,
Chester, Welshpool, Kidderminster, and
Bridgnorth.
t also operates 12 ready mixed
concrete plants, two sand and gravel
quarries, a sea-dredged sand operation,
recycling services, and skip hire, and
employs more than 250 people.
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 Martin L ewis is the Founder and Chair of Money Saving
xpert. o oin the 12 million people who get his Martin s Money
Tips weekly email, go to www.moneysavingexpert.com/latesttip

Martin Lewis oﬀers advice on car hire when abroad. His seven tips below should help to avoid any unwanted added costs

on t drive yourse f to
des air hi e abroad
TV ’s money-saving expert Martin Lewis writes for Shropshire Business

E

Martin
LE WI S
v ery year, many
Shropshire people sit
behind the wheel in farﬂung destinations across the
world.
et there are many ﬁnancial bumps
in the road. I hope these seven tips will
navigate you through it.
1 . Book car hire early
The earlier you hire your car, the better.
Walk in during the summer holidays, and if
they’ve capacity you’ll usually pay around
£4 0 a day for a small car. Y et book a few
weeks early, even in peak season, and it

can be as little as £1 day in resorts li e
Malaga or Tenerife.
And if you can book months ahead,
even better, like Dave, who emailed his
than s for the info Boo ed four months
ahead, got 10 days for £296 for a decent
sized car. Ju st before I went, checked and
price had gone to £900.”
o ﬁnd your cheapest, use as many
comparison sites as possible, including
www.kayak.co.uk and www.carrentals.co.uk
Once booked, double check the details
with the car ﬁrm.
2 . Beware stealth fuel charges on hire cars
Some ﬁrms try to ma e you pay for a
full tank of fuel, then ask you to “return it
empty”. If you’re not likely to drive far, this
can mean a 100 extra charge. nstead use
the fuel policy ﬁlter on most comparison
sites and look for full to full policies.
3 . A v oid the ‘ and you need insurance’
hard sell when you pick up the car
Hire a car and basic insurance is
covered with it. Y et when you get to the

desk, there’s usually a hard sell, I’ve
countless times heard the person at the
des say Hey se or, you need excess
insurance too – if not and there’s a problem,
you pay 1,000”.
And it happens. Someone recently
as ed me about £1,000 excess they
were charged for gearbox damage. The
problem is the excess insurance is usually
exorbitant, often up to £2 0/day.
Instead you can get a standalone policy
before you et oﬀ for a fraction of the cost.
Go to comparison site www.moneymaxim.
co.u or better http www.mse.me carhire
which also lists special discounts. The
savings can be large, as Glyn tweeted
me
han s MartinSLewis, followed
your guide & got a week’s car hire excess
insurance for £1 . Rental company wanted
£12 per day.”
Y et even if you get one of these policies,
the person at the car hire desk will often
try and pooh-pooh it. They will make you
leave 1,000 deposit which any costs are
taken from ( you then reclaim this from your
insurer) .
The deposit must be on a credit card
( not a debit or prepaid card) in the name

If youare driving through Paris, Lyon or Grenoble you will need to display a Crit’ Air sticker
of the person who booked. I’ve seen people
forget their card and oﬀer their partners card
instead, which is then refused, meaning they
must double pay for insurance.
4. Oﬃcially you should have a DVLA code
to hire a car
When hiring a car in the UK or abroad
you need to request a ‘personal code’ from
http www.gov.u view driving licence to
show when picking up the car, so it can
check for points. In practice though, many
ﬁrms don t as . n a twitter poll of 1,700
people only
said they were as ed for the
code abroad, 1
in the
. ach code is
valid for 21 days from the date you obtain it
and it can only be used once.
5 . I nternational driv ing licences are
recommended outside the E U
If you’re driving in E urope, you can use
your UK driving licence. Outside E urope
around 1 0 countries either require or
recommend you to have an International
Driving Permit. That includes the USA,
hailand and ndia a full list is at http www.
theaa.com) .
The fastest way to get it is at the counter
at selected ost O ce branches costs
£5.50 , or you can get it from R C £8 or
the
£8.50 by post

6 . T aking your own car to P aris, Lyon or
G renoble? Y ou need a sticker
They’ve introduced a new ‘Crit’Air’
scheme to curb pollution, meaning if you
want to drive through certain areas at certain
times, you need a sticker on the windscreen
to show its pollution level. If not there can be
an on the spot ﬁne of around £60. o get this
you must apply before you go ( can take 30
days from http www.certiﬁcat air.gouv.fr en
demande and it costs .80.
7 . Check the rules of the road where
you’re driv ing
Spea to the car hire ﬁrm or do a search
online as early as possible. For example,
in some countries where you drive on the
right, you can turn right on a red light without
waiting – if you don’t expect many honked
horns.
n Spain o cially drivers who wear
glasses or contact lenses must carry a spare
pair in the car by law, and in some cities,
you’re only allowed to park your car on the
side of the street where house numbers are
odd, on odd-numbered days of the month.
Do also checking if there are certain rules
for children, and whether they can sit in the
front. And unsecured bags in the back and
driving with ip ops can be frowned upon by
police.

E nsure you
are cov ered
Nearly a quarter of people who
plan to drive their cars in E urope
have admitted they don’t know if their
insurance covers them abroad.
Martin Pitchford, from Henshalls
Insurance Brokers in Newport and
Shrewsbury, said research had shown
that 2 3 per cent of motorists either didn’t
believe they were covered or didn’t know
if they were.
And the survey also found that one in
three British motorists travelling abroad
had no idea if they were adequately
covered if they broke down on E uropean
roads, or they knew they wouldn’t be
covered but didn’t plan on doing anything
about it.
“Taking this kind of risk is just not
acceptable, and motorists must take a
much more sensible approach before
they head oﬀ to urope,” said Mr
Pitchford.
“If you’re
taking your
car across the
Channel, it’s your
responsibility
to check your
policy and ensure
you’re covered
for breakdowns
and other
emergencies.
“Bear in mind
Martin Pitchford
too, that even if
your policy does cover you for driving in
the
, the level of protection it oﬀers
may be much lower than when you’re
driving here at home in the UK.”
Mr Pitchford said motorists must also
take into account the length of time they’ll
be away as some insurance policies
include extended E U travel cover as a
standard condition, but it’s dangerous
to assume this would be the same for
everyone.
“Think about your breakdown cover
too the last thing you want is to ﬁnd out
about the small print of your policy at the
roadside overseas, just when you need
the help most.”
The survey from M& S Bank also
revealed that more than a quarter 26
of motorists bound for E urope had not
familiarised themselves with the rules
of the road in their chosen destination
country.
his is an even more worrying ﬁgure
as the rules vary from country to country,
so motorists must take the time to
research the rules that cover their journey
across all the countries they intend to
visit.”
Mr Pitchford said Austria, Croatia and
rance required ﬁrst aid its to be carried
in the car, as well as a warning triangle
and hi-vis vest.
And in French cities such as
Grenoble, L yon or Paris, a new rule
introduced in low emission zones
requires motorists to display a sticker in
the windscreen or they could face a ﬁne
of up to 1 5 uros.
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rand s ecia ist raised

A sales manager at a
Shropshire motor dealership
has been recognised as a fullyaccredited brand specialist. Dan
E dwards, based at Furrows of
Oswestry, is now one of the
ﬁrst in the
to successfully
complete a tough assessment
process to become an approved
Skoda sales manager. The
training programme began late
last year with a ﬁve day course
in Derby, followed by a series
of tests in L eeds involving role
play situations and written
examinations.
Furrows of Oswestry’s
general manager, Richard
ettener, said
an has really
worked hard to achieve this
accreditation, and we’re all very
proud of his success. We are
a close-knit team and it’s great
to see the support Dan has
received from his colleagues

Dan Edwards (centre) celebrates
his Skoda sales manager
accreditation with assessor
Rebecca Aitken-Moist (left) and
Daniel Parsons from Skoda at
Furrows of Oswestry
that has helped him through
this rigorous and demanding
assessment process.”

APPOINTMENTS

arah s oined the tea
Much Wenlock-based public
relations company Nathan Rous
PR has welcomed its second
new member of the team this
year.
Sarah Hughes joins from
L ime Marketing and brings
particular experience within the
health and social care sectors.
Her appointment comes
on the back of contract wins
for the company in 2017,
including global bikeshare
provider nextbike, all-girls
boarding school Westonbirt
and teddy bear manufacturer
Merrythought.
Sarah’s appointment marks
the second job created since
the business moved into its
new o ce earlier this year. Lily
Rutherford joined from Radar
Communications in March.
“While many of our clients
are based in L ondon we believe

Sarah Hughes
Shropshire is a great place to
work from.
“Creative talent is in
abundance,” said director
Nathan Rous.

Joanne Roberts with David Phillips

oard e co es
directors in a
to drive business
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iche e turns a
career fu circ e

Her ﬁrst ob
out of college
aged 17 was in an
independent, family
run car dealership
where she sold her
ﬁrst car. he career
of Michelle Davies,
of Gobowen, has
gone full circle on
her joining V auxhall
dealer Arthurs of
Oswestry.
She is working
with the service
team as customer
relations specialist
Michelle Davies at Arthurs of Oswestry
and explained My
role mainly involves me contacting our customers to ensure
their MOT and servicing work is carried out on time and at our
customers’ convenience.
“It is a key part of my job to make sure our customers feel
valued.”
Michelle has worked in customer facing sales and marketing
roles for 30 years. David Goldthorpe, Arthurs V auxhall general
manager, said Michelle s role is a courtesy service to ensure
vehicles are well maintained at all times, whether it is an MOT or
service schedule.”

e faces oin
an estab ished
ﬁr of so icitors

Hatchers Solicitors, which has o ces at
Welsh Bridge and Harlescott in Shrewsbury, and
Whitchurch, has appointed four new solicitors to
meet growing demand. They include David Phillips,
who oins the ﬁrm s agricultural and commercial
property team.
His experience spans a wide range of
commercial property matters including acquisitions
and disposals, leases, reﬁnancing and secured
lending, and auction sales and purchases. David
also specialises in agricultural matters and acts for
a number of farming clients.
The residential property team welcomes Jo anne
Roberts, who has worked in Shropshire for over
2 0 years specialising in all aspects of residential
conveyancing. Jo anne has a particular interest
in the purchase of new build properties, having
previously been on the panel for two national
builders.
Jo anne is based at Hatchers’ recently
refurbished Whitchurch o ce. he family
department also expands, as Morgan Fitzpatrick
joins as solicitor, and Sarah Ja ne Smith as team
manager, having specialised in family law for over
25 years.

Mel Edwards

A

Francesca Hutcheson

Tatiana Ten

ount on the

ccountancy
ﬁrm Dyke
Y ax ley has
welcomed three new
faces.

Mel E dwards is the latest
recruit to join the company, in
Old Potts Way, Shrewsbury, as
the company’s new marketing
assistant. Her appointment
follows previous roles as an
administration manager for a
local healthcare agency and
a web developer while she
was studying for her NV Q in
business and administration.
She will now work closely
with Dyke Y axley’s marketing
experts, directors and
managers, to ensure clients
receive regular updates on
the very latest developments
in the accountancy world
through newsletters, mailshots,
and across all social media
platforms. Mel will also help with
networking events, produce
presentations, update the
company website, and manage
the company’s databases.

Francesca Hutcheson, who
has almost 2 0 years’ industry
experience, is the company’s
new associate tax director She
started her career with a Big 4
accountancy ﬁrm in Manchester,
before relocating to a large ﬁrm
here in Shropshire. She will be
responsible for delivering tax
planning and advisory services,
and said she was looking
forward to helping to build and
grow the already successful tax
department.
And senior tax consultant
Tatiana Ten has joined Dyke
Y axley to work alongside
the ﬁrm s S team which is
based in Cleveland, Ohio. She
has worked in accountancy
for over 2 0 years – nine in
Russia and 1 in the
,
and joins Dyke Y axley after
working for a neighbouring
Shropshire company for the last
three years. “I will be working
alongside the Dyke Y axley US
team and will be responsible for
tax preparations and providing
clients with tax advice, so I’m
looking forward to an exciting
new challenge,” said Tatiana.

T

rea g ass act

Gemma Davies

Rachel Williams

hree new board
directors hav e been
announced by the
Shrewsbury Business
I mprov ement D istrict to
help driv e its business
plan for a thriv ing town
centre.
Gemma Davies of Shropshire
Council, Paul Kirkbright, University
Centre Shrewsbury, and Rachel
Williams, Marks and Spencer, were
appointed to the board at Shrewsbury
BID’s annual meeting, held at
Shrewsbury Museum and Art Gallery.
The board serves voluntarily and
re ects the ma e up of the town s
businesses and organisations which
also has representation from the
independent, night-time economy,

Paul Kirkbright

o ce and leisure sectors. Mi e
Matthews, chairman of Shrewsbury
B , said would li e to welcome
the new directors and thank them for
giving their time.
“The strength of Shrewsbury BID
board lies in the enthusiasm and
knowledge of its members and their
willingness to work with and for each
other for the good of the town.
“I look forward to the contribution
of our new directors as we continue
to deliver our BID priorities and
represent sectors from across
Shrewsbury’s business community.”
he board has 1 directors and
meets quarterly to help ensure the
priorities of businesses are being
met and to monitor performance and
delivery.
he B is a not for proﬁt,
business-led partnership.

Galliers customer care duo Mark Leece (left) and Mark Johnson

u ti ski ed technicians

Two new members of
staﬀ have been appointed to
strengthen Galliers Homes’
customer care department.
Mark Jo hnson and Mark L eece
join the Shrewsbury-based
developers as multi-skilled
technicians.
Mark Jo hnson originally
trained as a carpenter with
a Sandwell District Council
contractor before starting his
own business as a kitchen,
bathroom and window ﬁtter.
He also has experience as a
contracts manager with a safety
and environmental business
and as a qualiﬁed surveyor

of hazardous materials. Mark
L eece trained as a builder,
refurbishing empty properties
for Birmingham City Council,
and has worked with Sandwell
Council to adapt bathrooms for
people with mobility problems
as well as carrying out a
range of maintenance work for
developers.
Their manager Debbie
dams said We ta e customer
care very seriously and are
determined to enhance our
service even further so we are
obviously delighted to welcome
both Marks to our expanding
team.”

Phil Jones is welcomed to the team by general sales manager
Jason Richards and Paul Hotchkiss
Heritage Glass Group has
appointed a new trainee sales
advisor following the company’s
expansion into Mid Wales. Phil
ones, 21, from esscliﬀe,
oins the Shrewsbury ﬁrm after
working in a restaurant in the
town for three years. Operations
director Paul Hotchkiss
said Rather than ta e on
an apprentice, we decided
to employ Phil on a proper
payment structure as an o cial
trainee brand executive. He will

visit several manufacturers and
suppliers to see how things are
actually made and will also be
made part of our sales team
who really believe in our brand
and its products, before taking
part in site visits to appreciate
the care taken in installations.”
hil added am very grateful
to be given this opportunity. I
love working with people and
see this as a wonderful chance
as a ﬁrst step to an exciting new
career.”
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ro
ace ent to
graduate surveyor

Samantha Richards and Cei Evans at Salop Leisure

fter sa es tea

gro s

The caravan holiday home after sales team at Salop L eisure in
Shrewsbury has been strengthened with two new appointments.
Samantha Richards, , from Minsterley and Cei vans, 25,
from Welshampton, have joined the team at E mstrey as after sales
administrators. Samantha, who is married with two daughters,
previously worked at Castle Country Club, near Shrewsbury as a
receptionist for 15 years, while Cei previously wor ed at a local
garden centre in Shrewsbury for seven years.
Both said they were attracted by the former Shropshire
Company of the Y ear’s reputation as an employer and by the
potential to grow with the fast-growing business.
Salop Leisure employs more than 200 staﬀ and serves caravan
holiday home parks across Mid Wales and the Heart of E ngland.

Anna Bowen has joined
the Shrewsbury o ce
of Berrys as a graduate
surveyor working alongside
partners Matthew Anwyl and
Mark Morison on valuation,
estate management and
professional matters.
Anna has just completed
her honours degree in
Rural E nterprise and L and
Management at Harper
Adams University and is no
stranger to Berrys having
spent her placement year
with the surveying team last
year.
Matthew Anwyl,
managing partner of Berrys,
Anna Bowen of Berrys
said With our recent move
to new larger o ces on Shrewsbury Business ar this has been
an extremely busy year for us and Anna will be hitting the ground
running helping with a range professional work whilst she works
towards her Royal Institution of Chartered Surveyors Assessment of
rofessional Competence qualiﬁcations.”

o e gives rea boost
to e ecutive car ﬁr
Beth Harrison

Louise Howard

ro otion ne s

L
Business development manager Graeme Cleland
axi ﬁrm o Car has appointed a new business development
manager to expand its executive car service. Shropshire’s largest
private hire ﬁrm launched o xec in ovember, providing a new
eet to cater for business clients and formal occasions.
t has been such a success that the ﬁrm has made the new
appointment with the aim of expanding the service even further.
Graeme Cleland, who has an MBA from Wolverhampton
University Business School, joins Go Carz with a wealth of key
account experience after a career in marketing, printing and
publishing nationwide.
He said My new role at o Car will mean getting out and
about, forming a good working relationship with companies and
spreading the word about Go E xec.
“I will be connecting with local businesses, leisure clubs and
hotels to explain the advantages of Go E xec and what the service
could mean for them.”

aw ﬁrm Lanyon
Bowdler has
announced
three promotions
– strengthening
its senior team of
lawyers.

The company has appointed
L ouise Howard, Katherine
Marriott-L odge and Beth
Harrison to associated solicitor
status.
All three have extensive
experience within the ﬁrm.
Brian E vans, managing partner,
said he promotions are
fully deserved. All three have
contributed to the ongoing
success of L anyon Bowdler.
L ouise has been a solicitor in
our personal injury department
since her qualiﬁcation in
September 2011 but has been
with the ﬁrm since ovember
2 007 .

Katherine Marriott-Lodge
atherine qualiﬁed as a
solicitor in September 201
within the clinical negligence
department, having joined us
in 2008, while Beth qualiﬁed as
a solicitor in March 201 , also
within the clinical negligence
department.
“These appointments
recognise the high regard in
which L ouise, Katherine and
Beth are held by the ﬁrm, and
their level of achievement.”
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ache is thri ed to train
as so icitor in e ort

Paul Morris and Jon Griﬃths swap roles at TG Builders’ Merchants’

I

a

ing ro es

t’s all change for two Shropshire
managers who hav e swapped roles at
a family- owned builders’ merchants
company after a total of 5 0 years’
combined serv ice.

on ri ths has wor ed for udor ri ths roup for over
30 years managing several branches in the company’s builders’
merchants networ , and aul Morris began wor ing for the ﬁrm
by taking a Saturday job almost 2 0 years ago. Jo n has most
recently been the manager at the Oswestry branch and Paul
was in charge at E llesmere.
But now Jo n has moved to E llesmere, with Paul moving
in the opposite direction to lead the team at Oswestry. TG
Builders Merchants manager, Mar vans, said t s great to
have such key members of our team playing these important
roles in the company, as their experience is absolutely
invaluable.
The TG Group includes a network of eight builders’
merchants’ branches – in E llesmere, Nantwich, Northwich,
Oswestry, Chester, Welshpool, Kidderminster, and the latest
branch in Bridgnorth.

ecia ist technician
strengthens the tea

elecoms ﬁrm Ocean
Telecom has strengthened its
team with the appointment of
a specialist technician. Chris
Spriggs has oined the ﬁrm to
provide IT and telecoms support
after moving into the area from
his hometown of Bradford.
Based at the ﬁrm s
Oswestry o ce, Chris will wor
closely with support manager
Robin Talbot to provide clients
with technical support in all
types of issues involving mobile,
broadband, hosted , ﬁxed
phone lines and IT hardware.
Robin albot said Chris
is already proving to be a key
member of our team and we are
really impressed with his broad
range of skills and ability to
get customers up-and-running
very quickly. His IT expertise
will allow us to provide an
extra dimension to our support
service.” Chris said
his role is

Chris Spriggs
very similar to the one I enjoyed
previously, so I’m glad I can
bring my skills here at a time
when the company is growing.
I’m looking forward to a fresh
challenge and getting to know
the loyal customers from a
number of sectors.”

Rachel Clements,
from the ewport o ce
of Terry Jo nes Solicitors,
has been promoted to the
role of trainee solicitor.
She has now begun a
period of training with
the aim of qualifying as a
solicitor in anuary 2019.
Rachel, a member
of the conveyancing
department in
Newport, grew up on
an arable farm on
the Nottinghamshire/
L incolnshire border.
E ager to study
law and move to the
city, Rachel headed
to L ondon. She was a
ﬁnalist of the eutsche
Bank Compliance E ssay
Rachel Clements
Competition 201 , and
two years later Rachel studied the Postgraduate L egal Practice
Course at the niversity of She eld.
Rachel said am absolutely thrilled to become a trainee
solicitor and I am very much looking forward to starting my training
in Newport – which is a town I call home from home. I take pride
in working with the local community and surrounding areas and
looking to the future, I would really like to engage in more issues
surrounding agricultural law.
“I can relate very much to the issues that farmers face on a daily
basis as well as future planning and succession.”

APPOINTMENTS

ursery

anage ent

A former teacher has joined
a nursery in Telford to manage
the education input into the
daily activities.
Z oe Broadhurst is the
new lead practitioner at ABC
Day Nursery in Green Moors,
L ightmoor. She had worked as
a teacher of year one pupils at
a primary school in Madeley for
four years before moving into
the nursery environment.
She is managing the
nursery practitioners and also
working with the children at the
nursery. he 27 year old said
“I have gone from a class full of
children to children and adults.
t is a diﬀerent role being in
charge of the girls here but I like
the challenge.”

APPOINTMENTS

assion for good food

Stewart Mackness pictured with Harry Marsh at EFG Harris Allday

y ond auctioneer

Zoe Broadhurst

e sa es advisor
oins estate agent

One of the region s largest stoc bro ing ﬁrms which handles
assets of more than £3 billion has been bolstered with the addition
of a new investment manager.
Stewart Mac ness has oined the Bridgnorth o ce of
Harris Allday, a regional investment powerhouse which has its
headquarters in Birmingham.
Mr Mac ness oins the o ce, based in St Leonard s Close in
Bridgnorth s town centre, from Brewin olphin s Shrewsbury o ce
where he wor ed for ﬁve years.
He will team up with E FG Harris Allday’s existing investment
department of Christopher Morley, Dominic Curran and Harry
Marsh.
“He will help continue the development of our business which
has seen assets under management grow to over £750 million in
the 0 years since the branch was ﬁrst opened,” said Mr Marsh.
Mr Mackness, 2 7 , a former county tennis champion who lives
in Shrewsbury, said
Harris llday has long held a reputation
as a successful and dynamic investment house which has a strong
client base in Shropshire
feel have a real a nity with the o ce
in Bridgnorth.
“For me it is exactly where I see my career progressing and will
hopefully be part of the team here for many years.”

Harry Wyatt with James Evans of Halls which handled the
commercial property deal
A restaurateur who moved
away to study has returned to
his home town to take on an
iconic building. Harry Wyatt,
2 7 , opened House of Grain –
formerly The Cornhouse – on
Wyle Cop, Shrewsbury, after
spending around four months
renovating the building.
Harry, from Underdale,
quit his job on a management

graduate programme in
Manchester.
He said
ust love the
industry. I have been in it all my
life and I wanted to come back
to where I’m from and have
something of my own.
“I am passionate about
good food, about local suppliers
and organic and free range
food, as well as good beer too.”

E

e ationshi
ro e for hris

Lucy Middleton-Foster from Samuel Wood, Church Stretton

state agent Samuel Wood and
Company has welcomed a new
member to its south Shropshire team.

L ucy Middleton-Foster has joined as a residential sales
advisor based in Church Stretton, having recently worked within
the property market with Strutt & Parker in Shrewsbury, before
which she had several years of experience throughout the
Cotswolds and in Oxfordshire.
Lucy said We have recently ust completed renovation of an
old property in the town.
“My great grandparents were married here many years ago
and I am very passionate about the area in general, the beautiful
countryside and its properties, so it really feels like I have come
home.”
Samuel Wood Company employs around 5 people
countywide, with o ces in Ludlow, Craven rms and Shrewsbury,
as well as its Mayfair o ce in London.

Z en Communications has
welcomed Chris Bentley as
relationship manager at its
elford o ce after securing
several exciting new business
wins.
qualiﬁed former ournalist
with 15 years experience
in public relations and
communications – including
senior roles at a major UK
charity, a global S 100
company and government
body – Chris brings expertise
across stakeholder relations
and issues and crisis
communications, as well as
more traditional PR.
He said ve en oyed a
strong communications career
to date but it’s been focused
Chris Bentley
around more in-house roles
and so I was eager to make the move to an agency where I could
expand my skillset as well as best utilise my ingrained news sense
to help my clients gain a competitive edge.
“I’m leading on the technical side of the business and I’m really
enjoying getting stuck into some incredibly complex and expert
sub ect matters from non ewtonian uids and chemical rheology
to microbial food testing and predictive analytics. It’s fair to say that
it’s appealing to my inner geek! ”

roud achieve ent

Solicitor L izzie Hughes has been appointed to the L aw Society
Children’s Panel.
L izzie, of Wace Morgan Solicitors in Shrewsbury, is one of only
a few legal professionals in the region to be accredited by the panel,
meaning that she can now represent children in care proceedings.
“I was accredited
in Ju ly after a lengthy
written application
and interview by
panel at the L aw
Society in L ondon,”
said L izzie who is
also vice president
of Shropshire L aw
Society.
The appointment
is designed for law
practitioners who are
able to demonstrate
awareness,
knowledge and
expertise in child law
proceedings and the
representation of
Lizzie Hughes of Wace Morgan Solicitors
children.
“It provides a recognised quality standard and enables
professionals such as guardians to identify suitably qualiﬁed
practitioners when representation of a child is required.
“It is an achievement I am very proud of and that I have aimed
for since qualifying as a solicitor,” L izzie added.

ate ite ofﬁce
for a s ecia ist
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Sandra Fraser receives her award

andra s a ard
for charity ork
Sandra Fraser from Westbury has been given an Unsung
Hero Award for the dedicated work she carries out for
Shrewsbury-based Charity Dog Assistance in Disability.
The award, presented at DogFest, is given on behalf of Dogs
Today and Dogs Monthly for those that go that extra mile. Sandra
is the Chair of Dog A.I.D., a charity that enables people with
disabilities to train their own pet dog to Assistance Dog level.
his is a full time role she has carried out for nearly 10 years
on an entirely voluntary basis. During this time she has grown
the charity exponentially, despite relying solely on fundraising,
corporate support and legacies, with only a small team.
Beverley Cuddy, editor of ogs oday maga ine, says
“Sandra’s award was in recognition of her amazing long service
at Dog A.I.D. and how she has helped mitigate so very many
people’s disabilities while working on a virtual shoestring. The
idea of presenting Sandra with this award, sponsored by Natural
nstinct, was to ma e people aware of the e ciency of this
Charity and how every penny donated really does make a very
signiﬁcant diﬀerence. Sandra oins
s Chris ac ham and ohn
Cooper Q C in this year’s recipients of the Unsung Hero Award.”

biomass
energy
specialist
has established
a satellite oﬃce
in Shropshire as
it continues to
grow.

E xperienced wood
energy specialist E wan
Bent has oined re heat
as principal consultant
to enhance and
strengthen the business’
comprehensive portfolio
of services, supporting
client demand for green
heating and leading
work to drive up industry
standards.
E wan brings over
Ewan Bent
2 0 years’ experience
in renewable and wood energy to his new role. He boasts an
impressive CV of relevant achievements, including establishing
one of the ﬁrst wood fuel supply companies in the
Midlands
Wood Fuel.
After stepping down from Midlands Wood Fuel, E wan worked
as a freelance consultant for the industry, supporting a range
of organisations and businesses at all stages of the renewable
energy cycle, from forestry to wood fuel businesses and end users
including public housing providers.
Most recently, as part time commercial sirector of Afterwood
Ltd, he secured signiﬁcant new business and Woodsure
accreditation for the ﬁrm.
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William Rowland, managing director of Connexis

Connexis is based at 5 Pearson Road, Telford

oes your business
operate from more than
one site? I f the answer
is yes, then you are probably
already familiar with I P
N etworking.

n networ , ﬁtted by Connexis of elford,
creates a communication system using internet
protocol ( IP) to send and receive messages
between a number of computers.
IP is one of the most commonly used global
networks, implemented in internet, local area
( L AN) and enterprise networks.
This method of communication is ideal
for streamlining business practices between
o ces branches of multi site companies.
Furrows Group, with three dealerships
across Telford, Shrewsbury and Oswestry,
representing Ford, Kia, Mazda and Skoda
franchises, has been a long term client for
Connexis.
Telford-based communications specialist
Connexis has a customer-focused team,
headed up by managing director and founder
William Rowland.
“The working relationship between Furrows
and Connexis goes way back,” says William.
We ﬁrst started wor ing together some
15 years ago. t s great wor ing with such a
forward-thinking company.”
Forward thinking indeed. When Furrows
ﬁrst contemplated replacing its existing
communications infrastructure 12 months ago,
there was no hesitation in contacting Connexis.
The ISDN link at Furrows in Oswestry,
Telford and Shrewsbury has just been replaced
with a contemporary V oIP based network.
ISDN ( integrated services digital network)
has been a favourite in the business community
for many years, but Openreach has recently
announced that it will be withdrawing support
in 2025.
he o based networ oﬀers urrows
an enhanced communications link for its three
branches,” says William. “The company will
beneﬁt in many ways, including improved out
of hours services and exibility in the handling
of calls from one branch if need be. Caller ID

Joe Newton, technical manager from Connexis with Mark Roberts, group IT manager, Furrows
reveals which site has been contacted and
determines the response.
“The beauty of the system we have
installed for Furrows is that it is fully inclusive
of UK local, national and mobile calls. All these
calls are free.”
nother beneﬁt is the way data is handled,
with voice and data channelled separately,
ensuring no drop in connection speed.
E ach branch of Furrows experienced
minimal disruption during the changeover.
Mark Roberts, group IT manager at
urrows said he engineers from Connexis
were extremely e cient.
“E ach site in the group was upgraded in
just a couple of days.”

Sounds easy doesn’t it? In truth there is a
lot more to it than that.
“The minimal disruption for clients is
primarily down to excellent project planning and
project engineering,” says William.
“A lot of behind the scenes work takes
place prior to the ﬁnal installation. he ma ority
of the work has a three month lead in time,
with cabling of panels and migration of contact
numbers to the cloud being just two of the tasks
carried out in advance.”
WI LLI A M R O WLA N D
 William Rowland is managing director
of communications specialist Connexis, based
in Telford. A new website is in development and
this will launch soon.

Don’t let your valuables be vulnerable
As values change year-on-year, it’s important to review your insurance regularly. From fine
art and precious jewellery to classic cars and wine collections, Lycetts will ensure that your
home or estate, your rural business and most treasured possessions are properly protected.
• Over 60 years of personal, friendly service

• Dedicated claims management

• Discretion and professionalism at all times

• All available profits go to charity

• Flexible, competitive premiums

Did you know that 75% of high net worth households
in the UK are underinsured?
For a complimentary review of your insurance needs, highlighting any gaps
or unnecessary cover, please contact Rob Matthews today:

01743 242 894 rob.matthews@lycetts.co.uk www.lycetts.co.uk
Lycetts is a trading name of Lycett, Browne-Swinburne & Douglass Limited which is authorised and regulated by the Financial Conduct Authority.
Lycetts is a trading name of Lycetts Financial Services Limited which is authorised and regulated by the Financial Conduct Authority.

Proud to protect your home and most treasured possessions

